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Abstract

This study explores the use of emojis and abbreviations in scholars’ daily communication regarding 
social media conversation, particularly focusing on their perceived professionalism and impact on 
users’ reputations. The objective is to assess how these digital communication features are viewed 
within academic contexts. To achieve this, the research employed archival and survey methods over 
22 days, documenting 501 emoji usages across 113 interactions or posts by MPhil-PhD scholars. Data 
were collected through three closed-ended questions to evaluate participants’ attitudes and perceptions. 
Findings reveal that the beating heart emoji is the most frequently used among academics in group 
discussions (51.8%), suggesting that it conveys strong emotional responses. The study highlights 
significant considerations regarding gender, religious and cultural biases in emoji usage, indicating that 
while emojis can enhance communication, their overuse may lead to negative consequences. It suggests 
that effective use of emojis in communication requires an understanding of context, audience and cultural 
sensitivity to avoid misunderstandings and maintain effective communication. This study underscores 
the importance of emojis in academic settings, enhancing emotional expression and influencing social 
dynamics as digital communication continues to evolve. 

Keywords: MPhil-PhD scholars, casual exchanges, body language, open dialogue

Introduction 

Emojis enhance communication by conveying emotions and information 
between people and artificial entities visually. Emojis, similar to emoticons, 
enhance the conveyance of emotions in text-based communication by substituting 
for nonverbal signals and shaping the intended meaning and tone of messages 
(Kelly & Watts, 2015). Emoji usage has revolutionized nonverbal communication, 
Copyright 2025 Author(s) This open access article is distributed under a Creative Commons 

Attribution-NonCommercial 4.0 International (CC BY-NC 4.0) License.

354-370



KMC Journal, Volume 7, Issue 1, February 2025, 355

fostering unprecedented dynamics and enhancing interconnections. Some 
academics have proposed that, in order to reduce linguistic and cultural 
disparities, online graphic symbols could develop into a universal symbolic language 
(Azuma & Ebner, 2008). Though their universality is up for debate, emojis are 
commonly used in business communication in Asia. Research has looked into 
why people use emojis. Derks et al. (2008) identified the considerable influence of 
emoticons on communication dynamics. Their research indicated that emoticons 
have the capacity to modify the overall tone of messages, which may result in 
ambiguity. Emojis serve as a means for individuals to express emotions and provide 
supplementary context to their messages. Their introduction to Facebook occurred 
around 2010, followed by their availability on the web platform in the subsequent 
year. In 2013, emojis were also integrated into Messenger (Flynn, 2014). Emojis are 
ideograms naturally combined with plain text to visually complement or condense 
the meaning of a message (Barbieri et al., 2017). On digital platforms and other 
alternative media, emojis are increasingly popular because their effective use 
facilitates effortless and natural nonverbal communication.

Montoya et al. (2017) highlighted the multifaceted roles of emojis in text-
based communication, noting that they function as content words and enhance 
sentences by infusing them with emotional nuances and attitudes. For instance, 
emojis depicting laughter or smiles express positivity, whereas those representing 
anger or frowns suggest a negative sentiment. 

The prevalence of emojis has markedly risen in recent years, enhancing both the 
clarity and precision of communication while streamlining the overall process. 
Emojis have become essential for facilitating effective and easy communication, 
particularly among individuals aged 18 to 25, who frequently use them to convey 
their emotions and situations on social media platforms. These visual symbols 
make it easy to convey meaning, lessening the need for exact language in spoken 
communication. In today’s society, people of all ages see social media as essential 
for enabling communication within groups. Emojis are now commonly used in 
messaging platforms and social networks. However, it is crucial to understand that 
misuse of emojis can result in serious repercussions. A recent study carried out by 
MPhil-PhD students revealed that emojis are clear in conveying timely information 
among friends or starting discussions on specific topics.  

In her January 2017 report “Emoji as a Universal Language,” Maria 
Tenggren noted that 93% of emojis share similarities across different mobile 
operating systems. While their use in group communication is growing, misuse is 
increasing due to limited vocabulary knowledge. The discussion regarding the role 
of emojis in relation to written language is significant, particularly in the context of 
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what has been identified as the fastest-growing language globally (Cioletti, 2016). 
The word “emoji” originates from Japanese, where “e” translates to image, “mo” 
signifies writing, and “ji” denotes a word or character (Davis & Edberg, 2016). 
This type of digital communication was chosen as the Word of the Year in 2015 by 
The Oxford Dictionary. The use of cartoons for hilarious writing dates back to the 
nineteenth century, when it first emerged. Smileys were created in 1964 to enhance 
work morale, and the first emoticon was used in an internet forum by Carnegie 
Mellon academics in 1982. Emoticons became increasingly popular in emails and 
websites by 1992, while emojis, established in 1998, greatly expanded this type of 
communication, becoming globally widespread by 2010.

From this moment, the use of emoji has gained a lot of momentum, even 
achieving that the word namely “Face with Tears of Joy”. Emojis have highlighted 
the significance of emotions and conveyed meanings that would be unattainable in 
the absence of such expressions within digital communication, thereby illustrating 
a more universal perspective on language. Consequently, emojis are regarded as 
nonverbal cues in online interactions (Azuma, 2012).

Emojis have significantly altered the landscape of digital communication, facilitating 
effortless interactions among diverse age demographics. The nature of our social and 
professional exchanges is in a state of continuous transformation. As of now, more 
than 92% of global internet users utilize emoticons in their everyday communications 
(Daniel, 2021). Annually, World Emoji Day is observed to celebrate these symbols, 
which were recognized in 2015 as “the fastest growing language in history” (Nield, 
2015). The participants of this study highlighted that emojis are commonly used 
to enhance textual messages, which are more self-contained in their expression. 
The primary motive for sending emojis is to convey emotion, with emojis being 
particularly effective in doing so. The use of emojis serves various purposes, such 
as making messages more fun and colorful, strengthening verbal communication, 
softening the tone to convey humor, and adding a touch of cuteness to a message. 
Emojis are essentially used to alter the text message itself. Emoji are a distinct 
expressive modality from text and images due to its visual characteristics and 
Unicode foundation (Cappallo et al., 2019). 

A noteworthy aspect of this study involved the participation of 21 scholars 
from the MPhil-PhD program at Tribhuvan University’s Central Department of 
Mass Communication and Journalism in an open platform debate. This investigation 
began on April 16 at 12:55 PM within a Messenger Group, with the aim of fostering 
constructive dialogue and the sharing of diverse subjective insights related to the 
topic until May 5 at 10:08 AM. The research aimed to explore the ways in which 
scholars employ emojis to articulate their emotions, the effectiveness of emojis 
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in conveying students’ moods or intentions, and the specific emojis that are most 
frequently utilized in Messenger conversations. The results indicate that these 
academics utilize a wide array of emojis within their Messenger groups. Over the 
span of 22-days group interactions, 14 distinct varieties of emojis were employed 
across 113 conversations. The use of emojis typically occurs in moderation, with 
their frequency varying according to the context of the communication. It is 
important to highlight that both male and female students incorporated emojis within 
the messaging group.

This study primarily examines the quantitative parts of emoji usage in 
messenger group chats, considering as a semiotic tool that enhances persuasive 
communication. A range of inquiries was employed to assess the effectiveness 
of emojis as a semiotic resource for persuasion within corporate and educational 
contexts. The study aimed to answer these research questions:

Why do the scholars use emojis? 1.	
How well does the use of emojis convey the mood or intention of users?2.	
Which emojis do they prefer to use most in group conversations?  3.	

Literature Review 

Younger people have embraced emojis in digital discussions for their 
user-friendliness, which minimizes language errors and enables faster, more 
effective communication. Emojis are graphical symbols that are prevalent in online 
interactions, serving to convey emotions and facial expressions. By employing 
emojis, individuals can articulate their feelings more effectively, thereby enhancing 
communication and fostering connections. Emojis have become essential in digital 
communication, effectively conveying emotions and ideas. A survey by Brand 
Watch, cited by Agnew (2018), reveals that emojis are used in over 50 per cent of 
all digital messages, highlighting their significant role in enhancing communication. 
In an investigation, Wang et al. (2016) developed a hybrid sentimental entity 
recognition model (HSERM) aimed at classifying emojis and emotional information. 
Additionally, several scholars have formulated an irony detection model specifically 
for tweets (Reyes et al., 2013; Prasad et al., 2017; Singh et al., 2019). Emojis have 
gained widespread popularity as a means of natural nonverbal communication across 
digital platforms. Given this, the present study aimed to include 21 scholars pursuing 
MPhil-PhD at the Central Department of Journalism and Mass Communication at 
Tribhuvan University engaged in group messenger activities using emojis, guided 
by three specific questions. According to Adobe’s 2022 U.S. Emoji Trend Survey, 
a significant 92% of American respondents consider emojis to be an effective 
means of overcoming language barriers, and 91% assert that these symbols 
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improve their capacity for self-expression. Individuals with high levels of academic 
attainment need to be cautious when using emojis due to the possibility of various 
interpretations.

Additionally, the role of emojis is examined within the field of linguistic 
pragmatics, where the situational context of communication is crucial. Linguist H.P. 
Grice’s Theory of Communication posits that effective exchanges should be clear, 
accurate, and meaningful. While emojis can aid in achieving this clarity, it is essential 
to recognize the risks of misinterpretation that may arise from varying contexts. 
The incorporation of emojis profoundly influences social and cultural frameworks. 
Esteemed theorists such as Roland Barthes and Michel Foucault interpret linguistic 
symbols as manifestations of societal authority and interpersonal dynamics. Emojis 
possess the capacity to transform cultural understandings, thereby establishing 
novel structures within digital discourse.  Emojis may not exert the same behavioral 
influence as authentic facial expressions due to their perceived inadequacy. Walther 
et al. (2001) illustrate that these symbols are widely recognized and routinely utilized 
among users of computer-mediated communication (CMC), with many observers 
noting that they serve as substitutes for the nonverbal signals that are absent in 
CMC compared to in-person interactions. The indiscriminate use of emojis can lead 
to significant consequences for gender, sexual, cultural, social, and professional 
dimensions of human communication. As contextual cues, emojis can aid users 
in conveying emotional nuances, mitigating semantic ambiguity, and improving 
contextual appropriateness (Kaye et al., 2016). Previous studies of emoji effects on 
text sentiment demonstrate mixed findings. Despite the advent of social media as 
the primary tool for communication in social and business settings, research on its 
effectiveness is limited. However, some researchers studied the use of emojis within 
internal virtual communication within organizations. For instance, Molina et al. 
(2019) argue that the use of emojis for corporate communication is a form that tests 
the formality and the public perception of the organizations. This research explores 
the corporate use of emojis for official functions. The same case is argued by Yokio 
and Jordan (2022), who argue that using emojis for corporate functions is an enticing 
undertaking that cannot be fully explored and used now because organizations are 
unaware of the target audience’s interpretational differences.  Another study shows 
that social media has created new “language modes” (emojis and animated stickers). 
Hence, social media rhetoric transcends the limits of traditional marketing rhetoric. 
Significantly, these language moods intertwine with social media users. This study 
seeks to bridge the gap in understanding the effectiveness of the use of emojis in 
group communication.
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Theoretical Framework

Piaget’s cognitive theory of language acquisition served as the main theoretical basis 
for the current study’s examination. The study employed cognitivist viewpoints 
on language learning to analyze how respondents used emojis to convey meaning. 
Language is made up of educational, social, and cultural aspects of knowledge and 
understanding, which emphasizes the role that formal operational stages play in 
promoting communication, language use, and shared experiences in the exchange of 
concepts, values, and knowledge (Schunk, 2012). Cultural attachments are shaped 
by social systems that facilitate the evolution of knowledge. People get meaning 
from social behaviours that are shaped by institutional culture. “It is a facet of 
interpersonal communication” (Pritchard, 2009). This process is characterised by 
the dynamic sharing and exchange of experiential ideas rather than following a 
predefined route. Piaget’s theoretical framework sought to foster novel aspects of 
cognitive capacity, encompassing the basic abilities the brain uses for reasoning, 
thinking, reading, learning, remembering, and maintaining focus. Early research 
indicates that emojis could serve as a direct method for assessing emotional 
connections to food and beverages. Findings suggest that emojis featuring facial 
expressions are more effective than those lacking such features (Jaeger et al., 2019).

Methods and Procedures

This study employs a quantitative research framework, utilizing a descriptive 
design to investigate emoji usage among MPhil -PhD scholars in messaging group 
interactions. The research setting consists of various academic groups on well-known 
messaging platforms, such as Meta Messenger, WhatsApp, WeChat, and others, 
where scholars participate in discussions regarding their areas of expertise. The 
participants encompass a varied sample of 21 scholars from journalism and mass 
communication fields, ensuring a wide representation of viewpoints. Data collection 
methods include archival research and surveys within these groups, enhanced by 
surveys to record participants’ self-reported emoji usage behaviors and opinions. 
Data collection procedures consist of obtaining informed consent from participants 
and maintaining confidentiality throughout the research. Data analysis procedures 
include thematic analysis to uncover recurring themes and trends in emoji usage, 
in addition to quantitative analysis of survey results to measure emoji frequency 
and context. This quantitative methodology facilitates a thorough understanding 
of the role of emoji in academic communication, emphasizing both qualitative 
insights and quantitative patterns. A comparative semiotic analysis elucidates further 
insights regarding the communicative messages conveyed by emojis within group 
conversations for educational objectives. Three questionnaires incorporating five 
dependent variables were constructed to evaluate the participants’ comprehension 
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and attitudes concerning the pertinent topic or context. Participants for this survey 
were selected based on their habitual use of emojis during interactions on the official 
Messenger platform. The selection criteria included native speakers affiliated to 
the Central Department of Journalism and Mass Communication at Tribhuvan 
University. Individuals who identified themselves as users of emojis in messaging 
applications were uniformly assessed across all dimensions of the questionnaire.  
All participants underwent a consistent evaluation across the different scales of 
the questionnaire. Among the 21 individuals, 7 identified as female and 14 as male 
scholars, from whom I obtained valid responses. The main objective of this research 
is to address the knowledge gap concerning the effectiveness of emoji usage in group 
conversations.

Results and Discussion 

This section deals with three key themes. Every theme emphasizes important 
discoveries backed by data related to appropriate literature and enhanced with 
insights. 

Patterns of Emoji Usage  

The research examined 113 posts during 22 days, recording the use of 501 emojis 
within group discussions involving 21 academics. In total, 14 distinct emojis were 
recognized, with the most commonly utilized ones being the beating heart emoji 
(134 occurrences), thumbs-up emoji (90 occurrences), and smiling face emojis (34 
occurrences). Interestingly, one participant used the beating heart emoji 43 times. 
These findings underscore emojis’ role in conveying enthusiasm and fostering 
supportive interactions in academic settings. This aligns with existing literature 
suggesting that emojis enhance non-verbal communication by reinforcing emotional 
undertones (Walther & D’Addario, 2001). 

Variations in Emoji Choices Based on Gender

Table1

Differences in Emoji Usage Patterns between Male and Female Participants

Gender Emoji Usage Purpose Percentage
Female Scholars Soften criticism or foster rapport 70%
Male Scholars Soften criticism or foster rapport 40%

	 Female scholars soften criticism or foster rapport 70% while male scholars 
soften criticism or foster rapport 40%. Female academics tended to utilize emojis 
to convey empathy and support, indicating a greater propensity for emotional labor. 
This backs sociological theories that highlight communication styles influenced 
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by gender (Hochschild, 1983). The results indicate that women may use emojis 
purposefully to preserve group cohesion, a behavior that is less common among men. 

Consequences and Difficulties of Emoji Utilization 

Though emojis improve communication by expressing intense emotions, 
they also carry the risk of being misunderstood. For example, the winking face emoji 
was interpreted as sarcasm during an earnest conversation. This emphasizes the 
significance of using emojis thoughtfully and in a contextually suitable manner. The 
findings emphasize that while emojis can bridge communication gaps, their meanings 
can vary significantly across cultural and professional contexts, potentially leading 
to negative outcomes. Careful consideration is essential to ensure that emojis are 
both relevant and widely understood, as suggested by Derks et al. (2008). This study 
reinforces the value of emojis in academic communication while highlighting the 
complexities of their use. It contributes to the growing body of literature on digital 
communication tools by providing empirical insights into how gender and context 
influence emoji usage. Future research should explore strategies to mitigate risks of 
misinterpretation and promote inclusivity in emoji usage across diverse academic 
environments.

Table 2

Participants and Frequencies of Using Emojis during their Facebook Messenger 
Conversation

Participants Gender Frequencies of 
Total Emojis

Frequency of a single Emoji used during 22 
day conversations

P1 Male 298 Beating Heart emoji 43 times 

P2 Male 28 Beating Heart emoji 26 times

P3 Female 25 Beating Heart emoji 16 times
P4 Female 21 Thumbs up emoji 10 times

P5 Female 20 Rolling on the floor laughing emoji 10 times 

P6 Male 18 Thumbs up emoji 12 times

P7 Male 17 Beating Heart emoji 16 times 
P8 Female 14 Thumbs up emoji 8 times 

P9 Male 8 Beating Heart 5 times

P10 Female 12 Beating Heart emoji 5 times

P11 Female 12 Grinning squinting face emoji 5 times 
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P12 Female 5 Thumbs up emoji 3 times 

P13 Male 3 wow emoji 2 times 

P14 Female 3 Grinning squinting face emoji 2 times 

P15 Male 3 Beating Heart 3 times

P16 Male 4 Thumbs up emoji 3 times 

P17 Male 3 Beating Heart 3 times

P18 Male 4 Beating Heart 2 times

P19 Male 2 Thumbs up emoji 2 times 

P20 Male 1 Beating Heart single 

P21 Male 1 Victory hand emoji single 
Total Emojis used= 501

	 Table 2 represents the engagement of 21 scholars in a Messenger 
conversation from April 16 to May 5, focusing on emoji usage across 113 posts. 
Emojis play a crucial role in modern communication, quickly conveying emotions 
and thoughts. The bar graph representation of emojis in the table illustrates their 
distribution and importance in enhancing interaction. Participants used 501 emojis 
during the discussion.

Figure 1

Screenshots of Using Emojis Expressing Emoticons according to the Phenomenon

.

Source: Screenshot of MPhil-PhD 2023 Group, CDJMC, TU.

	 Based on this analysis of posts, the results show that members of messaging 
groups use emoticons extensively. With 134 appearances—or 67 per cent of all emoji 
usage—the “beating heart” emoji is the most commonly used. After that, the “thumbs 
up” emoji comes in second place with 90 occurrences or 44.8 per cent of the 501 
total. Remarkably, eight of the twenty-one individuals never used the “thumbs up” 

354-370



KMC Journal, Volume 7, Issue 1, February 2025, 363

emoji. Furthermore, 34 times, or 16.9 per cent of all usages, the “grinning squinting 
face” emoji was used to convey emotional intent. 

Figure 2

Thumbs up Emoji Fascinating to the Issues

Source: Screenshot of MPhil-PhD 2023 Group, CDJMC, TU

	 Figure 2 demonstrates that many scholars inconsistently use the thumbs-up 
emoji in productive conversations. The rise of instant messaging apps has blurred 
the lines between public and private spheres, allowing communication beyond the 
classroom. This change gives young users essential privacy for building relationships 
and self-expression. Research indicates that many academics prefer the pounding 
heart emoji to express their feelings with peers.  

Figure 3

Male and Female Scholars Employing the Heartbeat Emojis
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	 The research adjusted the frequency of emoji use to assess their relative 
representation in 113 discussions. The beating heart emoji represented 26.8% 
of all discussions (134 occurrences), the thumbs-up emoji captured 17.9% (90 
occurrences), and the grinning squinting face emoji made up 6.8% (34 occurrences). 
These ratios demonstrate how specific emojis prevail in communication and highlight 
their contextual importance in group interactions.

Figure 4

Overall Number of Instances for Each Emoji

Beating heart: 134, Thumbs up: 90, Grinning squinting face: 34

The total emoji count is: 134+90+34=258 

The proportions for each emoji are recalculated. 

Beating Heart: 134÷501×100=26.0%, Thumbs Up: 90÷501×100=17.4% and 
Grinning Squinting Face:

       34÷501×100=6.6%   

The combined dataset is displayed in Figure 4 above, and Figure 5 (below) 
clearly shows that Scholars in their group interactions predominantly used 
three primary emojis, with a percentage indicating their frequency of use. This 
visualization will help understand the relative popularity of each emoji used by 
respondents out of 50 per cent.  

Mostly used emoji: The beating heart emoji is the most frequently used (26.0%), 
showing it might represent the strongest sentiment or reaction among the users.

Moderately used emoji: The thumbs up emoji (17.4%) suggests approval or 
agreement but with lesser enthusiasm compared to the beating heart.

Least used emoji: The grinning squinting face (6.6%) is the least used, which 
might indicate it’s less relevant or has a specific context in the data.  
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Figure 5

Total Proportions of Emoji used

Beating Heart: 134÷258×100=51.9%, Thumbs Up: 90÷258×100=34.9% and 
Grinning Squinting Face:

34÷258×100=13.2% 

	 These proportions reflect how often each emoji was used relative to the total 
number of emoji occurrences. This visualization will help understand the relative 
popularity of each emoji.

Mostly used emoji: The beating heart emoji is the most frequently used (51.8%), 
showing it might represent the strongest sentiment or reaction among the users.

Moderately used emoji: The thumbs up emoji (35.0%) suggests approval or 
agreement but with lesser enthusiasm compared to the beating heart.

Least used emoji: The grinning squinting face (13.2%) is the least used, which 
might indicate its less relevant or has a specific context in the data.

The examination of the available data involves analyzing how emojis are 
used in group chats and their relationship to the content being reacted to. Data from 
Meta Messenger conversations revealed the most frequently used emojis by Scholars, 
with the “Beating heart” emoji ranking highest at 134, followed by “Thumbs up” at 
90, and “Grinning squinting face” at 34, totaling 501 emojis as shown in Figure 5.

The research revealed that younger people utilize emojis more often than 
their older peers, influencing the development of written communication. Emojis 
fill the gap left by the lack of nonverbal signals, like facial expressions, in text 
interactions, making them essential for digital communication. Information from 21 
MPhil-PhD students participating in group messaging activities showed preferences 
and trends in emoji usage. Answers to a closed-ended survey offered insights into the 
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impact of emojis on communication methods, with results explored in the subsequent 
themes.

Figure 6

Tabulation of Data and Analysis

Reason of Using Emoji Reactions
a. Enhancing engagement 5
b. Clarifying tone 10
c. Simplifying complex ideas 0
d. Encouraging informal dialogue 3
e. Improving visual appeal 3

Total participants 21

Examining responses from 21 participants showed that the majority chose 
option “b” to signify their understanding of phrases used in group discussions, 
accounting for 23.8% of all responses. Although half of the participants opted 
for related choices, the others picked “a,” “d,” and “e” to demonstrate their 
comprehension. This underscores the significance of effective communication and 
the favoring of straightforward language, which encourages interaction and assures 
their improved understanding. 

Figure 7

Tabulation of Data and Analysis

Reason Reactions
a. Accurately conveys the user’s emotions. 6
b. Adds tone to text and subtle emotions. 3
c. Reduces misinterpretation and misunderstandings. 11
d. Enhances empathy between communicators.  1
e. Culturally dependent 0

Total participants 21
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Figure 7 above highlights the significance of collecting reactions to grasp 
the engagement of respondents and the clarity of communication. The data indicates 
that 26.2% of participants utilized emojis to enhance message clarity, accounting for 
half of all respondents. Eleven out of the 21 participants chose option “c,” indicating 
better understanding and fewer errors in interpretation when utilizing emojis. On 
the other hand, certain participants selected “a,” “b,” or “d,” showing recognition of 
rarer symbols. These results highlight the importance of effective communication 
in enhancing teamwork, preventing disagreements, and encouraging unity in group 
dynamics.

Figure 8

Tabulation of Data and Analysis

Reason Reactions
a. Face with tears of joy for something funny.   0
b. Thumbs-up to show agreement or approval. 7
c. Beating Heart is often used to convey strong feelings. 11
d. Smiley face enhances empathy between communicators.  0
e. Grinning squinting face to express extreme laughter. 3

Total participants 21

	 Table 8 provides insight into respondents’ reactions and engagement, with the 
“beating heart” emoji representing 26.2% of the participants. This emoji reflects love, 
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affection, and positive emotions. Most respondents, specifically 11 out of 21 (26.2%), 
selected option “c,” indicating deep sentiments. This equates to 50% of the responses 
for this inquiry. The data suggests that the information resonated more emotionally 
with the participants than verbal responses did.

Analyzing question 1 shows that 50% of respondents chose option “b,” 
reflecting their comprehension of using expressions in group discussions for context 
clarification. Out of 21 participants, 10 responses matched option “b,” accounting 
for 23.8% of all responses. At the same time, the other respondents chose options 
“a, d, and e” to show different degrees of comprehension. A notable percentage 
(26.2%) utilized emojis for conveying meaning, matching the cognitive levels of 
11 individuals, thereby ensuring clear understanding of the message. This research 
offers individual perspectives on the intricate dynamics of emoji utilization in online 
communication. It emphasizes that emojis function as instruments for conveying 
emotions and providing context, enhancing empathy and shared understanding 
in online settings. Nonetheless, it also highlights the significance of cultural and 
contextual understanding to prevent misunderstandings. The results enhance the 
overall comprehension of digital communication by examining how emojis affect 
interpersonal relationships, particularly in educational and work environments. 
They correspond with concepts of emotional labor and non-verbal communication, 
including Hochschild’s (1983) theory of emotional effort and Walther’s (1996) theory 
of social information processing. 

Conclusion

This study analyzed the emoji usage among research scholars. Researchers, 
educators and practitioners can utilize emojis thoughtfully to improve clarity and 
emotional engagement while preserving professionalism. The results indicate that 
utilizing inclusive and context-sensitive emojis can enhance collaboration and 
minimize miscommunication in varied environments. Additional study ought to 
explore the dialectical values and limitations of emoji use in relation to social, 
cultural, and gender-related viewpoints. This entails examining how emojis influence 
the tone and communication abilities of younger generations. Promote the creation 
of uniform interpretations of emoji to reduce confusion. Encourage understanding 
of cultural and gender differences in emoji usage to enhance inclusivity. Offer 
guidance on appropriate emoji usage in professional and academic settings to achieve 
a balance between warmth and clarity. This research highlights the impactful role 
of emojis in contemporary communication while acknowledging their intricacies. 
By improving comprehension of emoji usage trends and consequences, it provides 
important insights for both individuals and organizations operating in digital 
communication environments.
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