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Abstract
The tourism sector is a key driver of socio-economic advancement. This study aims to assess 
tourism policy for sustainable mountain tourism using a systematic literature review. The 
research is based on a review of empirical studies, reports, and policy documents. The 
Google Scholar search engine was applied using the keywords "tourism policy" and 
"sustainable mountain tourism". All papers that were published from January 2010 to 
February 2024 have been checked for the study and 27 research papers were selected for this 
study using the PRISMA framework. An increased emphasis on sustainability and responsible 
practices has resulted in a paradigm change in the global tourism business. Sustainable 
tourism promotes ecological sustainability, economic viability, and social equality by 
mitigating the negative effects of tourism on the environment, society, and economy. 
Collaboration with stakeholders is essential for implementing integrated sustainable 
mountain tourism policies. For this, government strategies should be directed toward 
improving sustainability awareness, strengthening local communities and political leaders’ 
participation, and adopting new technologies and renewable energy sources for sustained 
growth. 
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Introduction
One of the main components of the United Nations (UN) 2030 agenda is the sustainable 
development goals (SDGs) (UN, 2015). After the UN declared 2017 to be the international 
year for sustainable tourism for development (Boluk et al., 2019; Sharpley, 2020), it is 
appropriate to re-examine the effects of tourism and encourage policies for attaining SDGs. 
The Brundtland report primarily addressed the ideas of sustainability and sustainable 
development regarding ecological or environmental sustainability. To quantify sustainability, 
economic, environmental, and social performance were taken into account using the Triple 
Bottom Line (TBL) conceptual framework (Hourneaux et al., 2018; Khan et al., 2022). Table 
1 shows the sustainability measures in the framework of TBL suggested by Slaper and Hall 
(2011).

Enterprises must assess their operations through metrics beyond the conventional financial 
performance, which is conveyed through earnings, return on investment, and shareholder 
value. Broader effects on the environment and the society in which they operate should be 
taken into consideration while measuring (Dainienė & Dagilienė, 2015). The triple bottom 
line emphasizes social justice, environmental quality, and economic prosperity—a factor that 
business tends to ignore (Jennifer Ho & Taylor, 2007). Establishing a balance between these 
factors is necessary for sustainable mountain tourism. It includes various cross-disciplinary 



46 | Dhungana

elements such as smart technology, green buildings, green infrastructure, green agriculture, 
green energy, and green transportation (Ali et al., 2021; Pan et al., 2018; Perkumienė et al., 
2020; Trombadore, 2018). To reduce poverty, promote sustainable development, and 
facilitate the shift to a green economy worldwide, mountain economies are crucial building 
elements (Pan et al., 2018; Zeng et al., 2022). 

Table 1

Sustainability Measurement in TBL Framework

Economic Measurement Environmental Measurement Social Measurement

• Job opportunities and 
growth

• Sectoral employment 
distribution

• Number and size of firms
• Revenue contribution by 

sectors

• Consumption of electricity
• Consumption of fossil fuel
• Management of solid waste 
• Management of hazardous 

waste 
• Depletion of resources

• Unemployment
• Women force participation
• Household income
• Relative poverty
• Violent crimes
• Post-secondary degree
• Life expectancy

Source: Khan et al., 2022.

Tourism policy identifies the tourism sector as an important vehicle for economic and social 
development (Sharpley, 2020; Smith, 2007; Telfer & Sharpley, 2015). Several empirical 
research found that there is a nexus between tourism and economic growth (Brida et al., 
2020; Dhungana, 2023; Tugcu, 2014; Wu et al., 2022). The development of tourism policy is 
a complicated process that may prioritize environmental sustainability, establish industrial 
diversity, encourage innovation, and strategically improve the sector's productivity (Baloch 
et al., 2023; Haxton, 2015; Weidenfeld, 2018). A worldwide concern for biodiversity and 
cultural preservation is connected to the growth of sustainable mountain economies through 
mountain tourism (Ali, 2023; Lama & Sattar, 2004; Shokirov et al., 2014). Development of 
the mountain tourism industry should adhere to sustainability norms, reducing effects on 
biological resources and ecosystem diversity, supporting the preservation of mountain 
cultures, and enhancing the welfare of mountain peoples (Boudjemaa, 2023; Draper, 2000; 
Nepal, 2002).

Respect for cultural diversity, fairness, and minimal negative effects on the environment are 
the eco-development and sustainable tourism theories (Sachs, 1993). Focusing on the 
environmental, financial, and cultural facets of tourism promotes sustainable tourism and its 
goals are enhanced by the eco-development approach. Several indices of eco-development 
are the environment, the welfare of the host population, the economic advantages, and the 
material and intangible heritage (Leroux, 2010).

The main concerns in sustainable mountain tourism include the direction of policy towards 
building responsible tourism, infrastructural development, cultural heritage and social 
repercussions, environmental conservation, and climate change (Castellani & Sala, 2010; 
Geneletti & Dawa, 2009). This study aims to assess tourism policy for sustainable mountain 
tourism using a systematic literature review.  The outcome of this research helps governments 
and policymakers to adopt tourism policies for adopting sustainable mountain tourism with 
environmental, social, and governance goals. To explore the issues of sustainable mountain 
tourism, the following questions will be designed: (i) What are the strategies for adopting 
sustainable mountain tourism? and (ii) How can a tourism policy address the issue of 



Journal of Tourism and Himalayan Adventures, Vol. 6, ISSN: 2717-5030 (Print) 2738-9642 (Online) Tourism… | 47

maintaining sustainable mountain tourism?

Materials and methods
This study aims to assess tourism policy for sustainable mountain tourism. The research is 
based on a review of empirical studies, reports, and policy documents. The Google Scholar 
search engine has been used to find research publications on tourism policy for sustainable 
mountain tourism. The search keywords are "tourism policy" and "sustainable mountain 
tourism" under the domain of the Google Scholar Open Database. All papers that were 
published from January 2010 to February 2024 have been checked for the study. The reasons 
behind limiting the period are to study the most current advancements and trends in this field 
and to make the analysis more manageable in terms of the quantity of critical publications. 
122 documents were discovered during the initial inquiry. We removed 63 low-impact 
articles (beyond Scopus and Web of Sciences) and 4 not in English. Out of 55 documents for 
abstract review, we further removed 15 irrelevant articles, 7 books, 3 abstracts, and 3 
duplicates. Finally, 27 research papers were selected for this study using a systematic 
literature review. The inclusion and exclusion criteria for this research are mentioned in 
Figure 1 using the Preferred Reporting Items for the Systematic Reviews and Meta-Analyses 
(PRISMA) framework. 

Figure 1

Inclusion and Exclusion Criteria for this Study
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Results
Based on systematic review on tourism policy for sustainable mountain tourism, the following 
results are presented on different themes:

Key issues and opportunities of mountain tourism
The tourism sector has experienced fast growth on a global scale, and its negative impacts on 
cultural values, natural resources, and social structures have made tourism a significant issue 
(Kişi, 2019). The growth of mountain tourism may be hampered by a variety of causes, 
including lack of attraction, low demand, resistance to change in the community, and effects 
of climate change. The development of tourism destinations based on consumption patterns, 
as well as reciprocal cooperation and partnerships, depend heavily on cross-border cooperation 
(Paunović & Jovanović, 2017).

Mountain people and landscapes are extremely vulnerable to the effects of climate change. 
Mountainous areas rely heavily on natural resources and tourist destinations are vulnerable 
to fluctuations in the weather (Steiger et al., 2022). Sustainability parameters like 
environmental, sociocultural, and economic factors are used to assess the growth of tourism. 
The environmental, sociocultural, political, legal, and technological contexts are more crucial 
for the development of mountain destinations than the economic environment (Kuščer et al., 
2017). The natural ecosystem of mountains is harmed by tourism. The protected places are 
thought to be in danger from tourism (Karim et al., 2022). 

The consequences of climate change on mountain tourism have given rise to three main 
themes: (1) the relationship between weather and mountain tourism, (2) the effects of climate 
change on mountain tourism, and (3) climate change adaptation in mountain tourism 
destinations. The most weather-sensitive type of tourism is mountain tourism. The weather 
can influence recreational activities in both positive and negative ways. Adaptation and 
engagement, accessibility and risks, biodiversity and landscape appeal, seasonality, and 
climate attractiveness, and subsequent visitors are all factors that affect mountain 
environments. The implications of global warming, such as the increased danger of natural 
calamities and decreased accessibility, have an impact on mountain tourism locations (Steiger 
et al., 2022).

There are great opportunities for the promotion of economic development because of the 
faster rate of tourism development. To promote mountain tourism activities such as hiking 
and trailing, cultural, and sports tourism, tourism development authorities may collaborate 
with local communities (Karim et al., 2022). The development of mountain destinations is 
directly influenced by environmental factors, which also have a significant impact on the 
capacity for innovation. The metrics used to gauge a destination's innovativeness, including 
the ability to adapt, the degree of local support for change, the use of alternative energy 
sources, the opportunities presented by climate change, and the use of dynamic online 
resources (Kuščer & Mihalič, 2016). Sustainable tourism enables us to optimize the socio-
economic benefits of tourist sites while minimizing their negative environmental effects. 
Tourism growth and the preservation of the tourism industry are two aspects of sustainability 
(Kişi, 2019).

Sustainable development in rural and mountainous locations is largely dependent on nature-
based and mountain tourism. In areas endowed with natural resources, there is potential for 
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both environmental preservation and new business ventures. It is believed that diverse 
economic activity is produced by mountain tourism (Tampakis et al., 2019). Long-term 
tourism destination competitiveness is significantly influenced by sustainability (Paunović et 
al., 2020). Rich historical and cultural legacy, diverse scenery, mild climate, natural resources, 
the availability of healing mud and mineral waters, and an excellent location all contribute to 
the potential for successful tourism development (Panasiuk & Zubrytska, 2021).

The behavior of Millennials is influenced by sustainability principles, and there is a high 
degree of willingness and awareness of sustainability. Millennials typically spend longer 
vacations in the mountains during the summer, while their stays are usually shorter during the 
winter (Bonadonna et al., 2017). The development of sustainable tourism mitigates the effects 
of tourism on the local economy, environment, and community while preserving and 
improving the area's resources to meet the requirements of both visitors and locals in the 
present and the future (Milićević et al., 2021). The tourism sector improves societies, creates 
jobs, advances economic growth, and enriches culture. Benefits of sustainable community-
based tourism include enhanced "community involvement, cultural exchange, support for 
local skills, and local knowledge" (Jeelani et al., 2023). The tourism industry is prioritized in 
Nepal's 2009 Tourism Policy as a crucial tool for the country's socioeconomic growth (Ojha, 
2020).

Role of government and stakeholders in developing sustainable mountain 
tourism
A community-based initiative involves a variety of stakeholders, including corporations, 
non-governmental organizations, and public and private agencies. It is challenging to expand 
tourism without greater cooperation between various organizations and resource users. It is 
crucial for attaining economic, environmental, and social development for women, minorities, 
and locals to be community-based (Acharya & Halpenny, 2013). Innovations in sociocultural 
sustainability and stakeholder participation are required to adjust to demographic shifts; 
reciprocal relationships between people, organizations, systems, and institutions are also 
required (Kuščer et al., 2017). Ski resorts require the informed participation of all pertinent 
stakeholders and strong governmental support to develop successfully. Public-private 
collaborations can be advantageous. In contexts of tourism development, it might be possible 
to get stakeholders together, but it has proven more difficult to sustain commitment over time 
(Kuščer & Dwyer, 2019).

The tourism industry comprises multiple stakeholders, each with distinct goals and concerns. 
The success of the industry relies on the active participation of these stakeholders (Wagenseil 
et al., 2022). By utilizing modern information and communication technologies, maximizing 
the use of available environmental resources, and establishing an organizational structure 
that fosters stakeholder engagement, destination managers may foster innovation (Kuščer & 
Mihalič, 2016). Communication regarding sustainable tourism must be directed at consumers 
or visitors, as well as towards local stakeholders, citizens, or the local community, to 
implement sustainable tourism (Paunović & Jovanović, 2017). Planning for sustainability 
necessitates addressing stakeholders' and tourists' perspectives to implement the services and 
goods that make destinations popular. Collaboration and local community empowerment are 
now critical issues for sustainability (Usmonova et al., 2022).

Mountain tourism is primarily supported by ecological performance, the "uniqueness" of 
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mountain environments, which includes cultural landscapes, a base in natural and cultural 
heritage, and central engagement of local stakeholders and actors (Dax & Tamme, 2023). 
The tourism industry's participation and sustainable expansion are largely dependent on the 
views of local people towards it. A key component of sustainable tourism development is the 
local population's acceptance and tolerance of tourists (Jeelani et al., 2023). Within the 
existing institutional and legal framework, the role of local people and organizations 
determines the sustainability of mountain tourism. To do this, they must jointly develop and 
apply sufficient resources and competencies to create a sustainable tourism model (Dornier 
& Mauri, 2018). The goal of the policy is to raise the standard of living for Nepalese citizens 
through improving quality, collecting foreign reserves, and generating employment 
opportunities (Ojha, 2020). 

Strategies for sustainable mountain tourism
The primary tactics for sustainable mountain tourism are funding for integrated development 
in the mountains, collaboration between mountain regions, adopting scientific research, 
education and awareness of mountain ecosystems, and biodiversity conservation management 
(Karim et al., 2022). To adapt to climate change, mountain destinations must devise a plan 
for introducing novel procedures, goods, and services. Advanced transportation technologies, 
such as electric cars and bikes, improve accessibility to destinations and promote sustainable 
transport management. These developments are complemented by more ecologically friendly 
ski infrastructure, such as solar-powered lifts and sophisticated snowmaking machinery 
(Kuščer et al., 2017). Integrating sustainability, social responsibility, and ethics into a 
fundamental strategy for sustainable and responsible tourism is required for the operator. The 
sustainability of ski resorts depends on environmental education, which helps to lower the net 
consumption of materials and resources and use the money saved for the preservation of the 
natural and sociocultural environments (Kuščer & Dwyer, 2019). Tourism systems will need 
to learn new skills and tactics to deal with shifting water supply, species seasonality, weather, 
and risks to adapt to nature (Steiger et al., 2022). The implementation of eco-friendly 
technologies can mitigate the adverse effects of a declining natural environment through 
innovation (Kuščer & Mihalič, 2016). The governance of tourism in mountain regions plays 
a crucial role in supervising, regulating, and controlling activities that pose a risk to the 
resources that are essential to mountain tourism (Mutana & Mukwada, 2020).

In the tourism industry, sustainability has been accepted at a strategic level but is not well 
operationalized or executed (Paunović & Jovanović, 2017). A long-term sustainable approach 
must be used to properly plan, manage, and monitor tourism-related activities (Kişi, 2019). 
Changes in business models, the adoption of organizational procedures for providing climate 
change mitigation, the adoption of clean and smart technologies, the significance of cultural 
heritage for sustainable tourism product concepts, rural development, green investment, 
sustainable standards, and sustainable reporting are all important aspects of sustainable 
tourism practices (Roblek et al., 2021). Managing social, economic, and environmental 
challenges can boost sustainability performance. Reducing socioeconomic effects on the 
local population, fostering local entrepreneurship, fostering human capital development, and 
offering local financial facilities are all areas where stakeholders should be involved in 
promoting environmental preservation (Usmonova et al., 2022). The organizations engaged 
in mountain tourism and sustainable development need managerial support (Barthod-
Prothade & Leroux, 2020).
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Tourism policy for sustainable mountain tourism
Sustainable tourism has emerged, to reduce the negative effects of tourism-related activities 
(Milićević et al., 2021). National mountain policies are necessary for decisions and actions 
related to mountain management that are important to mountain habitats (Karim et al., 2022). 
Increased political support, developed policies, increased stakeholder participation, enhanced 
sustainability awareness, and satisfaction, strengthened relationships with local communities, 
adoption of new technologies and renewable energy sources, increased collaboration, 
innovative and creative service delivery, and adaptation to the growing demand for sustainable 
ski-related goods and services help to promote sustainable mountain tourism (Kuščer & 
Dwyer, 2019). Sustainable tourism development is a long-term strategic objective that 
requires coordinated efforts as well as effective management and planning procedures 
(Wagenseil et al., 2022).

Most mountain tourist destinations in Europe are subject to strict regulations, whereas those 
in Africa and Asia are not. This has led to several unfavorable effects of tourism, including 
garbage pollution and damage to the natural environment. Incentives for local communities 
and organizations to mitigate the negative effects of tourism are another important function 
of tourism governance. The approval of tourism policy by business operators and tourists 
determines its effectiveness in promoting sustainability. To improve tourism governance and 
sustainability in mountainous areas, the state should endeavor to enhance local government 
as well as institutions (Mutana & Mukwada, 2020). A mountain destination must invest 
significant resources in building networks of stakeholders in sustainability who collaborate 
with common goals and values (Paunović & Jovanović, 2017).

The tourism sector is attempting to adopt responsible and sustainable business practices 
around the globe. To maintain a balance between the natural environment, local populations, 
and economic interests, a thorough assessment framework is required to assure its long-term 
viability (Xu et al., 2023). The Alpine Convention's "Mountaineering Villages" program is 
one of several initiatives aimed at changing attitudes and encouraging tourists to participate 
in eco-friendly travel experiences. Achieving low-intensity tourism development can be 
viewed as an art form that balances ecological performance, preservation, and the prudent 
use of mountain area amenities, such as scenic values and landscapes, to create room for 
outdoor experiences and activities (Dax & Tamme, 2023). Improved sustainability indicators 
play a greater role in transforming mountain tourism from a predominantly white tourist 
destination to green tourism based on national and regional sustainable framework policy 
(Milićević et al., 2021). The sustainability of the Nepalese tourism industry will be greatly 
enhanced by the appropriate use of sustainable tourism principles (Ojha, 2020). The 
insufficient attention given to mountain tourism by the tourism policy has resulted in an 
unbalanced growth of the tourism industry. To make mountain tourism sustainable, 
responsible, and sensitive—both ecologically and culturally—separate and distinct 
regulations including an integrated approach are urgently required.

Discussion
As the effects of tourism on the environment and society are becoming more widely 
acknowledged, integrating sustainable practices into the tourism sector has become 
increasingly important (Murphy & Price, 2012). Sustainable development emphasizes the 
equitable use of resources while taking the needs of future generations into account (Guerra 
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et al., 2022). Maintaining a high level of customer happiness, ensuring a noteworthy 
experience, raising consumer awareness of sustainability issues, and promoting sustainable 
tourism behaviors are all necessary components of sustainable tourism (Breiby et al., 2020). 
Tourism growth is evaluated using sustainability metrics such as social, environmental, and 
economic aspects (Joshi et al., 2017). 

The key components of sustainable tourism include smart technologies, green buildings, 
green infrastructure, green energy, and green agriculture (Pan et al., 2018). Sustainable 
tourism focuses on ecological sustainability, economic viability, and social equity by 
mitigating the adverse impacts of tourism on the environment, society, and economy 
(Maniktala & Sharma, 2024). A cross-disciplinary approach to implementation is required to 
transform tourism toward sustainability and a green economy (Millar et al., 2012). Integrative 
policies at the international, national, and local levels include investments in cutting-edge 
technologies, strong partnerships between governments and tourism companies, and the 
promotion of green practices, such as integrated waste management and the efficient use of 
water and energy (Falcone, 2019). 

Activities related to tourism need to be carefully planned, managed, and monitored using a 
long-term sustainable strategy (Guerreiro, 2019). A mountain destination needs to devote 
substantial resources to creating networks of stakeholders who work together toward common 
objectives and values to maintain sustainable tourism (Spadaro et al., 2023). The government's 
plans and programs, as well as the stakeholders' productive collaboration, are critical to the 
long-term development of mountain tourism (Colasante et al., 2024).

Conclusions
The tourism industry is a key driver of social and economic advancement. Sustainable 
tourism development balances social, ecological, and economic growth to ensure prosperous 
conditions for future generations. Due to changes in global warming, the disruption of the 
ecological balance, the erosion of societal values, and the disregard for natural, historical, 
social, and cultural resources, sustainable tourism is crucial. An increased emphasis on 
sustainability and responsible practices has resulted in a paradigm change in the global 
tourism business. Sustainable tourism promotes ecological sustainability, economic viability, 
and social equality by mitigating the negative effects of tourism on the environment, society, 
and economy. Collaboration with stakeholders is essential for implementing integrated 
sustainable mountain tourism policies related to enhancing the role of government and 
tourism industry, innovative technology investments, and environment-friendly behaviors at 
global, national, and local levels. For this, government strategies should be directed toward 
improving sustainability awareness, strengthening local communities and political leaders’ 
participation, and adopting new technologies and renewable energy sources for sustained 
growth. 

Acknowledgments
I would like to express our sincere gratitude to the Editorial Board and anonymous referees 
for their thoughtful recommendations and input, which helped us improve the paper's content.

•



Journal of Tourism and Himalayan Adventures, Vol. 6, ISSN: 2717-5030 (Print) 2738-9642 (Online) Tourism… | 53

References
Acharya, B. P., & Halpenny, E. A. (2013). Homestays as an alternative tourism product for sustainable 

community development: A case study of women-managed tourism product in rural Nepal. 
Tourism Planning & Development, 10(4), 367–387. https://doi.org/10.1080/21568316.2013.77
9313

Ali, A. (2023). Estimating the recreational value of mountain tourism to shape sustainable development 
in Gilgit-Baltistan, Pakistan. Journal of Cleaner Production, 426, 138990. https://doi.
org/10.1016/j.jclepro.2023.138990

Ali, E. B., Anufriev, V. P., & Amfo, B. (2021). Green economy implementation in Ghana as a road map 
for a sustainable development drive: A review. Scientific African, 12, e00756. https://doi.
org/10.1016/j.sciaf.2021.e00756

Baloch, Q. B., Shah, S. N., Iqbal, N., Sheeraz, M., Asadullah, M., Mahar, S., & Khan, A. U. (2023). 
Impact of tourism development upon environmental sustainability: A suggested framework for 
sustainable ecotourism. Environmental Science and Pollution Research, 30(3), 5917–5930. 
https://doi.org/10.1007/s11356-022-22496-w

Barthod-Prothade, M., & Leroux, E. (2020). Sustainable tourism in the Corsican mountains: The mare 
to mares trail. Worldwide Hospitality and Tourism Themes, 12(4), 431–439. https://doi.
org/10.1108/WHATT-05-2020-0031

Boluk, K. A., Cavaliere, C. T., & Higgins-Desbiolles, F. (2019). A critical framework for interrogating 
the United Nations Sustainable Development Goals 2030 Agenda in tourism. Journal of 
Sustainable Tourism, 27(7), 847–864. https://doi.org/10.1080/09669582.2019.1619748

Bonadonna, A., Giachino, C., & Truant, E. (2017). Sustainability and mountain tourism: The 
millennial’s perspective. Sustainability, 9(7), Article 7. https://doi.org/10.3390/su9071219

Boudjemaa, K. (2023). Sustainable tourism development in mountain regions. The case study of the 
Jabel Mesaad, Algeria. Technium Social Sciences Journal, 39, 591.

Breiby, M. A., Duedahl, E., Øian, H., & Ericsson, B. (2020). Exploring sustainable experiences in 
tourism. Scandinavian Journal of Hospitality and Tourism, 20(4), 335–351. https://doi.org/10.
1080/15022250.2020.1748706

Brida, J. G., Matesanz Gómez, D., & Segarra, V. (2020). On the empirical relationship between tourism 
and economic growth. Tourism Management, 81, 104131. https://doi.org/10.1016/j.
tourman.2020.104131

Castellani, V., & Sala, S. (2010). Sustainable performance index for tourism policy development. 
Tourism management, 31(6), 871-880.

Colasante, A., D’Adamo, I., De Massis, A., & Italiano, S. (2024). An exploratory study of stakeholder 
views on the sustainable development of mountain tourism. Sustainable Development, n/a(n/a). 
https://doi.org/10.1002/sd.2878

Dainienė, R., & Dagilienė, L. (2015). A TBL approach based theoretical framework for measuring 
social innovations. Procedia-Social and Behavioral Sciences, 213, 275-280.

Dax, T., & Tamme, O. (2023). Attractive landscape features as drivers for sustainable mountain tourism 
experiences. Tourism and Hospitality, 4(3), Article 3. https://doi.org/10.3390/tourhosp4030023

Dhungana, B. R. (2023). Nexus between the tourism industry and the economic growth of Nepal. 
Journal of Tourism and Himalayan Adventures, 5, 1–15. https://doi.org/10.3126/jtha.
v5i01.56187



54 | Dhungana

Dornier, R., & Mauri, C. (2018). Conclusions: Managing tourism sustainability in mountain destinations. 
Worldwide Hospitality and Tourism Themes, 10(2), 267–273. https://doi.org/10.1108/
WHATT-01-2018-0003

Draper, D. (2000). Toward sustainable mountain communities: Balancing tourism development and 
environmental protection in Banff and Banff National Park, Canada. AMBIO: A Journal of the 
Human Environment, 29(7), 408–415. https://doi.org/10.1579/0044-7447-29.7.408

Falcone, P. M. (2019). Tourism-based circular economy in Salento (South Italy): A SWOT-ANP 
analysis. Social Sciences, 8(7), Article 7. https://doi.org/10.3390/socsci8070216

Geneletti, D., & Dawa, D. (2009). Environmental impact assessment of mountain tourism in developing 
regions: A study in Ladakh, Indian Himalaya. Environmental impact assessment review, 29(4), 
229-242.

General, A. (2015). Transforming our world: The 2030 agenda for sustainable development. UN.

Guerra, J. B. S. O. A., Hoffmann, M., Bianchet, R. T., Medeiros, P., Provin, A. P., & Iunskovski, R. 
(2022). Sustainable development goals and ethics: Building “the future we want.” Environment, 
Development and Sustainability, 24(7), 9407–9428. https://doi.org/10.1007/s10668-021-
01831-0

Guerreiro, M. (2019). Sustainable destination management: A commitment for the future of world 
tourism. Worldwide Hospitality and Tourism Themes, 11(6), 685–691. https://doi.org/10.1108/
WHATT-09-2019-0056

Haxton, P. (2015). A review of effective policies for tourism growth. OECD. https://doi.
org/10.1787/5js4vmp5n5r8-en

Hourneaux Jr, F., Gabriel, M. L. da S., & Gallardo-Vázquez, D. A. (2018). Triple bottom line and 
sustainable performance measurement in industrial companies. Revista de Gestão, 25(4), 413–
429. https://doi.org/10.1108/REGE-04-2018-0065

Jeelani, P., Shah, S. A., Dar, S. N., & Rashid, H. (2023). Sustainability constructs of mountain tourism 
development: The evaluation of stakeholders’ perception using SUS-TAS. Environment, 
Development and Sustainability, 25(8), 8299–8317. https://doi.org/10.1007/s10668-022-
02401-8

Jennifer Ho, L. C., & Taylor, M. E. (2007). An empirical analysis of triple bottom-line reporting and its 
determinants: evidence from the United States and Japan. Journal of International Financial 
Management & Accounting, 18(2), 123-150. 

Joshi, O., Poudyal, N. C., & Larson, L. R. (2017). The influence of sociopolitical, natural, and cultural 
factors on international tourism growth: A cross-country panel analysis. Environment, 
Development and Sustainability, 19(3), 825–838. https://doi.org/10.1007/s10668-016-9767-x

Karim, R., Raza, W., Malik, A. J., & Nisa, M. U. (2022). Sustainable mountain tourism. Mountain 
studies: Understanding and managing mountains for people and nature, 171.

Khan, M. Z., Baig, T., Ali, S., & Shah, A. (2022). Mountain studies: Understanding and managing 
mountains for people and nature. Karakoram International University.

Kişi, N. (2019). A strategic approach to sustainable tourism development Using the AWOT hybrid 
method: A case study of Zonguldak, Turkey. Sustainability, 11(4), Article 4. https://doi.
org/10.3390/su11040964

Kuščer, K., & Dwyer, L. (2019). Determinants of sustainability of ski resorts: Do size and altitude 
matter? European Sport Management Quarterly, 19(4), 539–559. https://doi.org/10.1080/1618
4742.2018.1550097



Journal of Tourism and Himalayan Adventures, Vol. 6, ISSN: 2717-5030 (Print) 2738-9642 (Online) Tourism… | 55

Kuščer, K., & Mihalič, T. (2016). The impact of innovativeness on mountain destination development. 
In Competence-Based Innovation in Hospitality and Tourism. Routledge.

Kuščer, K., Mihalič, T., & Pechlaner, H. (2017). Innovation, sustainable tourism, and environments in 
mountain destination development: A comparative analysis of Austria, Slovenia, and 
Switzerland. Journal of Sustainable Tourism, 25(4), 489–504. https://doi.org/10.1080/0966958
2.2016.1223086

Lama, W. B., & Sattar, N. (2004). Mountain tourism and the conservation of biological and cultural 
diversity. Key Issues for Mountain Areas, 111–148.

Leroux, E. (2010). Stratégie et développement durable: Du concept de l’Optimum Ecotouristique à la 
pratique. Management & Avenir, 34(4), 306–317. https://doi.org/10.3917/mav.034.0306

Maniktala, J., & Sharma, A. (2024). Demand for green practices: Inception of sustainable tourism. In 
A. Sharma (Ed.), International Handbook of Skill, Education, Learning, and Research 
Development in Tourism and Hospitality (pp. 1–10). Springer Nature. https://doi.
org/10.1007/978-981-99-3895-7_43-1

Milićević, S., Bošković, N., & Lakićević, M. (2021). Sustainable tourism development in mountain 
areas in Šumadija and Western Serbia. Journal of Mountain Science, 18(3), 735–748. https://
doi.org/10.1007/s11629-020-6239-4

Millar, M., Brown, C., Carruthers, C., Jones, T., Kim, Y.-S., Raab, C., Teeters, K., & Yang, L.-T. 
(2012). Implementing environmental sustainability in the global hospitality, tourism, and leisure 
industries: Developing a comprehensive cross-disciplinary curriculum. In Higher Education for 
Sustainability. Routledge.

Murphy, P. E., & Price, G. G. (2012). Tourism and sustainable development. In Global tourism (pp. 
167–193). Routledge. https://api.taylorfrancis.com/content/chapters/edit/download?identifierN
ame=doi&identifierValue=10.4324/9780080478043-12&type=chapterpdf

Mutana, S., & Mukwada, G. (2020). Are policies and guidelines shaping tourism sustainability in South 
Africa? Critical success factors for tourism sustainability governance in the Drakensberg 
Region. Tourism and Hospitality Research, 20(2), 198–209. https://doi.org/ 
10.1177/1467358419841100

Nepal, S. K. (2002). Mountain ecotourism and sustainable development. Mountain Research and 
Development, 22(2), 104–109. https://doi.org/10.1659/0276-4741(2002)022[0104:MEASD]2.0
.CO;2

Ojha, N. (2020). Sustainability in Nepalese tourism industry. International Journal of Scientific and 
Research Publications (IJSRP), 10(1), p9762. https://doi.org/10.29322/IJSRP.10.01.2020.
p9762

Pan, S.Y., Gao, M., Kim, H., Shah, K. J., Pei, S.-L., & Chiang, P.-C. (2018). Advances and challenges 
in sustainable tourism toward a green economy. Science of The Total Environment, 635, 452–
469. https://doi.org/10.1016/j.scitotenv.2018.04.134

Panasiuk, A., & Zubrytska, H. (2021). Information support of Russian media for the tourist destination 
of Crimea. Sustainability, 13(6), Article 6. https://doi.org/10.3390/su13063228

Paunović, I., Dressler, M., Mamula Nikolić, T., & Popović Pantić, S. (2020). Developing a competitive 
and sustainable destination of the future: Clusters and predictors of successful national-level 
destination governance across the destination life cycle. Sustainability, 12(10), Article 10. 
https://doi.org/10.3390/su12104066

Paunović, I., & Jovanović, V. (2017). Implementation of sustainable tourism in the German Alps: A 
case study. Sustainability, 9(2), Article 2. https://doi.org/10.3390/su9020226



56 | Dhungana

Perkumienė, D., Pranskūnienė, R., Vienažindienė, M., & Grigienė, J. (2020). The right to a clean 
environment: Considering green logistics and sustainable tourism. International Journal of 
Environmental Research and Public Health, 17(9), Article 9. https://doi.org/10.3390/
ijerph17093254

Roblek, V., Drpić, D., Meško, M., & Milojica, V. (2021). Evolution of sustainable tourism concepts. 
Sustainability, 13(22), Article 22. https://doi.org/10.3390/su132212829

Sachs, I. (1993). Stratégies de Transition vers le XXIème Siècle–Paris, éd. Syros.

Sharpley, R. (2020). Tourism, sustainable development and the theoretical divide: 20 years on. Journal 
of Sustainable Tourism, 28(11), 1932–1946. https://doi.org/10.1080/09669582.2020.1779732

Shokirov, Q., Abdykadyrova, A., Dear, C., & Nowrojee, S. (2014). Mountain tourism and sustainability 
in Kyrgyzstan and Tajikistan: A research review. https://doi.org/10.5167/UZH-99965

Slaper, T. F., & Hall, T. J. (2011). The triple bottom line: What is it and how does it work? Indiana 
Business Review, 86(1), 4–8.

Smith, D. L. E., Jason Swanson, Maria Delmastro Allen, Ginger. (2007). Tourism policy and planning: 
Yesterday, today, and tomorrow. Routledge. https://doi.org/10.4324/9780080942506

Spadaro, I., Pirlone, F., Bruno, F., Saba, G., Poggio, B., & Bruzzone, S. (2023). Stakeholder participation 
in the planning of a sustainable and competitive tourism destination: The Genoa integrated 
action plan. Sustainability, 15(6), Article 6. https://doi.org/10.3390/su15065005

Steiger, R., Knowles, N., Pöll, K., & Rutty, M. (2022). Impacts of climate change on mountain tourism: 
A review. Journal of Sustainable Tourism, 0(0), 1–34. https://doi.org/10.1080/09669582.2022.
2112204

Tampakis, S., Andrea, V., Karanikola, P., & Pailas, I. (2019). The growth of mountain tourism in a 
traditional forest area of Greece. Forests, 10(11), Article 11. https://doi.org/10.3390/f10111022

Telfer, D. J., & Sharpley, R. (2015). Tourism and development in the developing world (2nd ed.). 
Routledge. https://doi.org/10.4324/9781315686196

Trombadore, A. (2018). Green design for a smart island: Green infrastructure and architectural solutions 
for ecotourism in Mediterranean areas. In A. Sayigh (Ed.), Seaside Building Design: Principles 
and Practice: Buildings in Maritime Zones (pp. 163–194). Springer International Publishing. 
https://doi.org/10.1007/978-3-319-67949-5_8

Tugcu, C. T. (2014). Tourism and economic growth nexus revisited: A panel causality analysis for the 
case of the Mediterranean Region. Tourism Management, 42, 207–212. https://doi.org/10.1016/j.
tourman.2013.12.007

UN (2015). What are the sustainable development goals? https://www.undp.org/sustainable-
development-goals

Usmonova, G., Alieva, D., & León, C. J. (2022). Yurt invited: combining tourists and stakeholders 
perceptions of sustainable community-based tourism in central Asia. Sustainability, 14(13), 
Article 13. https://doi.org/10.3390/su14137540

Wagenseil, U., Wyss, M., & Huck, L. (2022). The case of sustainable tourism development in alpine 
destinations: Importance, implementation, and the role of the local DMO. Tourism Planning & 
Development, 0(0), 1–23. https://doi.org/10.1080/21568316.2022.2107561

Weidenfeld, A. (2018). Tourism diversification and its implications for smart specialization. 
Sustainability, 10(2), Article 2. https://doi.org/10.3390/su10020319

Wu, T.-P., Wu, H.-C., Wu, Y.-Y., Liu, Y.-T., & Wu, S.-T. (2022). Causality between tourism and 



Journal of Tourism and Himalayan Adventures, Vol. 6, ISSN: 2717-5030 (Print) 2738-9642 (Online) Tourism… | 57

economic growth nexus. Journal of China Tourism Research, 18(1), 88–105. https://doi.org/10
.1080/19388160.2020.1801545

Xu, M., Bai, C., Shi, L., Puška, A., Štilić, A., & Stević, Ž. (2023). Assessment of mountain tourism 
sustainability using integrated fuzzy MCDM model. Sustainability, 15(19), Article 19. https://
doi.org/10.3390/su151914358

Zeng, L., Li, R. Y. M., Nuttapong, J., Sun, J., & Mao, Y. (2022). Economic development and mountain 
tourism research from 2010 to 2020: Bibliometric analysis and science mapping approach. 
Sustainability, 14(1), Article 1. https://doi.org/10.3390/su14010562


