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Abstract

Article Info.

This review critically examines Revitalizing Tourism: Strategies for
Sustainable Growth and Development by Anjay Kumar Mishra and Shila
Mishra (2024). The book gives a multifaceted exploration of tourism’s
function in regional boom, mainly emphasizing Madhesh Province of
Nepal and its connection with the restaurant and retail sectors. The authors
discuss sustainability as a multidimensional construct that integrates
monetary, environmental, and socio-cultural views. This review evaluates
the book’s conceptual strength, empirical foundations, and contributions
to the broader discourse on sustainable tourism. It highlights how Mishra
and Mishra’s work extends existing debates on destination management,
network participation, and value-chain integration, at the same time as
study figuring out areas where the analysis could be deepened—particularly
in strategy formulation, virtual inclusion, and policy utility. The review
also connects the book’s insights to related research on corporate social
responsibility (CSR), ethical leadership, and green branding, drawing upon
modern literature by Kumar and others. Overall, the book makes a treasured
local contribution to sustainable tourism scholarship but requires greater
theoretical synthesis and policy specificity to maximise its effect.
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Introduction

Tourism is regularly celebrated as a catalyst for economic development,
cultural transmission, and employment creation. But, its sustainability
relies upon on inclusive governance, accountable resource control, and
regional participation. Revitalizing Tourism: strategies for Sustainable
growth and development by Mishra and Mishra (2024a) gives an empirical
and conceptual lens on those themes through a South Asian perspective,
focusing typically on Nepal’s Madhesh Province and adjacent regions of
India.

Thebook contributes to the growing body of literature linking tourism to
sustainable development goals (SDGs), echoing the frameworks created by
Saufi (2016) and Montafies-del-Rio and Medina-Garrido (2023). It situates
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tourism inside broader socio-monetary ecosystems,
together with restaurant and retail industries, which
are more and more recognized as crucial additives
of the tourism value chain. This paper aims to
investigate the text significantly, comparing its
theoretical underpinnings, methodological rigor,
practical relevance, and alignment with modern
global sustainability discourse.

Analytical Assessment of the Book

The book is divided into three most important
sections:

(a) A descriptive of Madhesh

Province,

study

(b) An empirical research of restaurant
businesses inside the region, and

(¢) A comparative assessment of retail
transformation in old Bihar, India.
Each phase displays the authors’ effort
to contextualize tourism improvement
inside broader economic and cultural
dynamics.

Section 1: Understanding Madhesh Province of
Nepal

The authors start commenced outlining
Madhesh Province’s demographic and cultural
capabilities, offering a complete assessment of
its natural, agricultural, and spiritual tourism
capability. They analyze socio-economic signs—
literacy charge, in line with capita earnings, and
human development index—to demonstrate
tourism’s developmental capacity. This section
effectively situates the discussion within the local
context, addressing each possibilities and structural
challenges which includes inadequate infrastructure
and constrained policy coordination.

Section 2: Market Factors of the Restaurant
Business in Nepal

Right here, the authors employ qualitative
techniques, which include focus group discussions
and statement, to discover determinants of customer
loyalty. Variables such as rate competitiveness,
physical environment, food quality, and service
quality are analyzed. Apparently, Mishra and
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Mishra (2024a) report that service quality did
now not have a statistically sizable impact on
loyalty—an observation that challenges traditional
hospitality literature and invites similarly empirical
testing.

Section 3: Transformation of the Food and
Grocery Retail Region in Old Bihar

The third segment expands the scope from
Nepal to India, highlighting cross-border parallels.
The authors study the evolution of organized retail
that specializes in bodily proof, infrastructure, and
pricing mechanisms in Bihar’s hospitality region.
They become aware of shortcomings in service
transport—such as inconsistent room facilities and
rigid pricing—Ilinking them to declining tourist
satisfaction and repeat visits.

Together, these sections underscore that
tourism sustainability transcends the boundaries of
destination management and is intrinsically tied to
local business enterprise ecosystems.

Thematic Assessment

Sustainability and Local Empowerment

An exceptional strength of the book lies
in its continual advocacy for locally pushed
tourism models. The authors argue that sourcing
inputs from local providers and integrating
network participation are stipulations for actual
sustainability. This aligns with Gadakh et al. (2025),
who reveal that agro-tourism achievement depends
on network engagement and localized innovation.
Integration of Service and Retail Sectors

By means of analyzing restaurant and
grocery retail groups, Mishra and Mishra develop
the tourism narrative beyond attractions and
accommodations. This pass-sectoral technique
mirrors Kumar’s (2025a) argument that CSR
and moral management enhance trust not only in
companies but also in tourism companies by using
projecting transparency and sustainability.

Marketing, Branding, and Customer Behavior
Marketing occupies a critical area within

the book’s discussion. The authors highlight how

destination image and service blueprinting shape
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traveler perceptions. Kumar (2024) similarly found
that integrating digital and conventional advertising
and marketing strategies enhances brand recognition
and purchaser engagement—insights that resonate
with the marketing dimensions discussed by way of
Mishra and Mishra (2024a).

Socio-Cultural Context

The book’s regional lens enriches tourism
scholarship by presenting Madhesh as a living
cultural landscape. By emphasizing festivals,
cuisines, and pilgrimage tourism, the authors depict
tradition as both a product and a motive force of
tourism. This echoes the sustainable development
version endorsed through Mohannnan (2024),
who emphasizes the revitalization of ancient sites
through culturally sensitive planning.

Critical Discussion

Conceptual Strengths

The book’s most commendable function is
its attempt to connect sustainability, advertising,
and local economic improvement. Its descriptive
richness and contextual grounding offer readers
with a granular expertise of tourism challenges
in rising areas. Furthermore, its holistic method
recognizes tourism as an ecosystem instead of an
isolated enterprise—a perspective consistent with
the systems view advanced by Serio et al. (2025).

Methodological and Analytical Weaknesses

Despite its strengths, the book presents an
excellent opportunity for further research by
expanding its methodological rigor. While the
statistical analyses could be more detailed and
pattern sizes more distinct, this opens a path for
future studies to enhance empirical robustness.
The inclusion of clearly defined hypotheses and
regression analyses could increase the reliability of
findings, offering a richer foundation for subsequent
work. Additionally, incorporating triangulation or
blended-methods research alongside the valuable
qualitative insights could further substantiate
results, providing a comprehensive understanding
and encouraging more nuanced investigations.
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Strategic and Policy Limitations

Although the identify promises “techniques,”
the book is essentially descriptive. The tips lack
specificity regarding implementation frameworks,
governance models, or financial mechanisms. As an
instance, the authors speak neighborhood sourcing
but provide little insight into how such practices
could be institutionalized via micro-finance, public-
non-public partnerships, or CSR initiatives.
Link to digital Transformation

One notable omission is the constrained
discussion of digital technology in tourism.
Present day tourism strategy increasingly relies
on virtual payments, records analytics, and block
chain applications for transparency. Kumar
(2025a) highlights that integrating digital literacy
amongst small enterprises can bridge economic and
technological divides- a concept that would have
strengthened the e book’s policy relevance.

Comparative Context and Scholarly Relevance
In international discourse, sustainable
tourism is regularly assessed through frameworks
such as the UN SDGs and the triple-bottom-line
approach. Compared with those models, Mishra
and Mishra’s (2024b) framework stays usually
nearby and descriptive. However, the book’s micro-
level attention gives a counterbalance to overly
abstract international theories, imparting empirical
grounding for localized tourism making plans.

The book additionally resonates with green
branding literature, particularly in its emphasis
on environmental responsibility and consumer
perception. studies by Kumar (2025a) and
Thajudeen and Vishwanathan (2025) reveal that
inexperienced marketing techniques foster client
trust—a dimension indirectly supported by the
authors’ call for sustainable restaurant operations.

Furthermore, parallels can be drawn among
tourism branding and CSR in manufacturing
and service industries. Kumar (2025b) shows
that ethical leadership mediates the relationship
between CSR and consumer trust, which can
similarly follow to tourism companies searching
for legitimacy through sustainability narratives.
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Implications for Practice and Research

Policy and Governance

The book highlights the urgent need for
coherent tourism governance structures in growing
areas. Policymakers need to undertake incorporated
models that link tourism, agriculture, and retail
sectors, thereby ensuring a balanced distribution of
benefits. Such guidelines should draw inspiration
from CSR frameworks described by Kumar (2025a)
and Gupta (2025), in which stakeholder engagement
enhances organizational accountability.
Digital and Financial Inclusion

Building on Kumar (2025a), integrating
digital payment systems and financial literacy
training into tourism establishments offers
promising opportunities to enhance transparency
and inclusivity in the tourism sector. This approach
aligns with the recommendations of Ananda et
al. (2025), who emphasize the transformative
potential of AI architectures in higher education,
suggesting similar digital innovations could be
adapted effectively in tourism. Governments
and development agencies have a critical role in
supporting micro-firms, particularly women-led
ventures, by facilitating easier access to digital
tools and finance, as discussed in Mishra and Jha
(2023) regarding quality assurance frameworks that
foster inclusivity and development. Furthermore,
Mishra (2023) highlights how digital academic
operations in Nepal demonstrate the benefits of
embracing technology to overcome traditional
limitations, which tourism enterprises could
emulate. Integrating these insights points toward a
vibrant scope for further research exploring digital
transformation strategies that empower local
tourism businesses sustainably and inclusively.

Academic and Pedagogical value

The book can serve as a case reference in
courses on sustainable tourism, service marketing,
and development studies. Its regional facts and
qualitative narratives make it an accessible
resource for students and researchers exploring
the intersection of neighborhood economies and
tourism.

International Research Journal of Parroha (ISSN: 2961—1717)

Research Directions

Future studies could construct on Mishra and
Mishra’s foundation by employing econometric
modeling to quantify relationships between
provider quality, customer loyalty, and destination
sustainability. Comparative studies across South
Asian international locations could reveal shared

structural constraints and innovative policy
practices.
Recommendations

Revitalizing tourism through sustainable
growth and development requires nuanced
consumer insight and strategic marketing

approaches that have been informed by extensive
research across related domains. Mishra et al.
(2023) explore how emotional elements such as
"affection from packing" influence impulsive
buying behaviors, highlighting the need for tourism
marketing to engage customers emotionally to
stimulate spontaneous travel decisions. Similarly,
Mishra and Aithal (2021a;b) analyses of laptop
users' purchase behavior in Kathmandu emphasize
understanding consumer preferences and features
that drive decision-making, which is critical for
tailoring tourism services to meet diverse visitor
expectations. Their findings stress the importance
of detailed consumer behavior analysis in designing
strategies that appeal to target markets effectively.
Kala and Mishra (2024) further reinforce that
marketing management grounded in consumer
insights is vital for building sustainable demand
in tourism sectors, advocating for approaches that
resonate with local and international tourists alike.
Moreover, Mishra and Mishra (2024a) argue for
proactive management practices that focus on
reaching prospects efficiently, a strategy that can
enhance tourist engagement and retention. Earlier
work by Mishra (2019) on influential marketing
strategies in industrial contexts reveals adaptable
lessons for tourism, underscoring the power of
tailored communication and strategic positioning
to foster growth while maintaining sustainability.
Together, these studies provide a critical framework
emphasizing  consumer-centric,  emotionally
intelligent, and strategically proactive methods to
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rejuvenate tourism sustainably. Therefore, Author
should incorporate their own research in the second
edition of the book and readers should follow his
cited research papers.

Conclusion
‘Revitalizing  Tourism:  Strategies  for
Sustainable Growth and Development’, is a well
timed addition to South Asian tourism scholarship.
Its strengths lie in contextual richness, sustainability
orientation, and cross-sectoral angle. However,
its analytical depth and strategic clarity remain
limited. For policymakers, it serves as an empirical
reference; for scholars, it offers a foundation for
more rigorous theoretical work.

When linked to broader discourses—such as
CSR, ethical leadership, and digital inclusion—the
book underscores that sustainable tourism requires
more than environmental sensitivity; it demands
transparent governance, empowered groups, and
adaptive innovation. Overall, Mishra and Mishra’s
work succeeds in drawing attention to tourism’s
transformative capability in lesser-recognized
regions, while inviting continued scholarly
engagement to translate descriptive insights into
actionable techniques.

References

Ananda, N., Mishra, A. K., & Aithal, P. S. (2025).
Al architecture for educational transformation
in higher education institutions. Poornaprajna
International  Journal of Management,
Education & Social Science (PIJMESS), 2(2),
58-73. https://doi.org/10.5281/zenodo.16976456

Gadakh,A., Kumbhar, V., Khosla, S., & Karunendra,
K. (2025). Identifying key features for
establishing sustainable agro-tourism centre:
A data-driven approach. arXiv preprint.
https://doi.org/10.48550/arXiv.2509.09214

Gupta, R. K. (2025). The perceptions of CSR
authenticity and their impact on brand image.

SSRN Working Paper.
Kala, K., & Mishra, A. K. (2024). Marketing
management: Consumer insights. Priyam

Publication. https:/doi.org/10.5281/zenodo.14582092

Volume 4, Issue 1, 2025

Kumar, K. S. (2024). The impact of digital
and traditional marketing integration on
guerrilla marketing effectiveness. Journal of
Management Research, 16(2), 115-125.

Kumar, K. S. (2025a). Influence of CSR practices
and ethical leadership on consumer trust:
Mediating roles of brand image and perceived
sustainability. SAIM Journal of Social Science
and Technology, 2(1), 93-102. https://doi.
org/10.70320/sacm.2025.v02i01.007

Kumar, K. S. (2025b). Green branding and consumer
trust: A study on eco-friendly initiatives
by automobile brands. Poornaprajna
International  Journal of Management,
Education & Social Science (PIJMESS), 2(2),
1-10. https://doi.org/10.5281/zenodo.16301460

Mishra, A. K. (2019). Influential marketing
strategies adopted by the cement industries.
International ~ Journal — of  Research
Granthaalayah, 7(10), 155-173. https://doi.
org/10.29121/granthaalayah.v7.110.2019.382

Mishra, A. K. (2023). Digital academic operation:
A case of Nepal. In P. K. Paul, D. Gurrapu, &
E.R. K. (Eds.), Digital education: Foundation
& emergence with challenges, cases (pp.
219-228). New Delhi Publishers. https://doi.
org/10.5281/zenodo.8066273

Mishra, A. K., & Jha, P. B. (2023). Emergence
of quality assurance and accreditation:
Context of higher education in Nepal. In P.
K. Paul, P. K., Aithal, P. S., Shailashri, V.
T., & Noronha, S. (Eds.), Emergence and
research in interdisciplinary management and
information technology (pp. 167-182). New
Delhi  Publishers. https://doi.org/10.5281/
zenodo.8065756

Mishra, A. K., & Mishra, S. (2024a). Revitalizing
tourism: Strategies for sustainable growth
and development. Intellectuals’ Book Palace.
https://doi.org/10.5281/zenodo.14252998

Mishra, A. K., & Mishra, S. (2024b). Management
of reaching prospect: A call for action.
Intellectuals” Book Palace. https://doi.
org/10.5281/zenodo. 14561081

International Research Journal of Parroha (ISSN: 2961—1717)


https://doi.org/10.5281/zenodo.16976456
https://doi.org/10.5281/zenodo.16976456
https://doi.org/10.5281/zenodo.16976456
https://doi.org/10.5281/zenodo.16976456
https://doi.org/10.5281/zenodo.16976456
https://doi.org/10.5281/zenodo.16976456
https://doi.org/10.48550/arXiv.2509.09214
https://doi.org/10.48550/arXiv.2509.09214
https://doi.org/10.48550/arXiv.2509.09214
https://doi.org/10.48550/arXiv.2509.09214
https://doi.org/10.48550/arXiv.2509.09214
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=5143577
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=5143577
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=5143577
https://doi.org/10.5281/zenodo.14582092
https://doi.org/10.5281/zenodo.14582092
https://doi.org/10.5281/zenodo.14582092
https://www.proquest.com/openview/43c276887f920d673ab8c91f6ce015a4/1?pq-origsite=gscholar&cbl=6447394
https://www.proquest.com/openview/43c276887f920d673ab8c91f6ce015a4/1?pq-origsite=gscholar&cbl=6447394
https://www.proquest.com/openview/43c276887f920d673ab8c91f6ce015a4/1?pq-origsite=gscholar&cbl=6447394
https://www.proquest.com/openview/43c276887f920d673ab8c91f6ce015a4/1?pq-origsite=gscholar&cbl=6447394
https://doi.org/10.70320/sacm.2025.v02i01.007
https://doi.org/10.70320/sacm.2025.v02i01.007
https://doi.org/10.70320/sacm.2025.v02i01.007
https://doi.org/10.70320/sacm.2025.v02i01.007
https://doi.org/10.70320/sacm.2025.v02i01.007
https://doi.org/10.70320/sacm.2025.v02i01.007
https://doi.org/10.5281/zenodo.16301460
https://doi.org/10.5281/zenodo.16301460
https://doi.org/10.5281/zenodo.16301460
https://doi.org/10.5281/zenodo.16301460
https://doi.org/10.5281/zenodo.16301460
https://doi.org/10.5281/zenodo.16301460
https://doi.org/10.29121/granthaalayah.v7.i10.2019.382
https://doi.org/10.29121/granthaalayah.v7.i10.2019.382
https://doi.org/10.29121/granthaalayah.v7.i10.2019.382
https://doi.org/10.29121/granthaalayah.v7.i10.2019.382
https://doi.org/10.29121/granthaalayah.v7.i10.2019.382
https://doi.org/10.5281/zenodo.8066273
https://doi.org/10.5281/zenodo.8066273
https://doi.org/10.5281/zenodo.8066273
https://doi.org/10.5281/zenodo.8066273
https://doi.org/10.5281/zenodo.8066273
https://doi.org/10.5281/zenodo.8066273
https://doi.org/10.5281/zenodo.8065756
https://doi.org/10.5281/zenodo.8065756
https://doi.org/10.5281/zenodo.8065756
https://doi.org/10.5281/zenodo.8065756
https://doi.org/10.5281/zenodo.8065756
https://doi.org/10.5281/zenodo.8065756
https://doi.org/10.5281/zenodo.8065756
https://doi.org/10.5281/zenodo.8065756
https://doi.org/10.5281/zenodo.8065756
https://doi.org/10.5281/zenodo.14252998
https://doi.org/10.5281/zenodo.14252998
https://doi.org/10.5281/zenodo.14252998
https://doi.org/10.5281/zenodo.14252998
https://doi.org/10.5281/zenodo.14561081
https://doi.org/10.5281/zenodo.14561081
https://doi.org/10.5281/zenodo.14561081
https://doi.org/10.5281/zenodo.14561081

Volume 4, Issue 1, 2025

Mishra, A. K., Rai, S., & Aithal, P. S. (2023).
Affection from packing on impulsive buying.
International  Journal of Management,
Technology, and Social Sciences (IJMTS),
8(3), 229-239.  https://doi.org/10.5281/
zenodo.8245655

Mishra, A. K., & Aithal, P. S. (2021a). Factors
and features influencing laptop users of
Kathmandu, Nepal. International Journal of
Case Studies in Business, IT, and Education
(IJCSBE), 5(1), 132-142.  http://doi.
org/10.5281/zenodo0.4940049

Mishra, A. K., & Aithal, P. S., (2021b). Analysis
of laptop users purchase behaviour: A case
of Kathmandu, Nepal. International Journal
of Management,Technology, and Social
Sciences (IJMTS), 6(1), 226-240. https://doi.
org/10.5281/zenodo0.4966112

Mohanan, P. (2024). Revitalizing ancient sites:
Sustainable tourism strategies for preservation
and community development. In Building
community resiliency and sustainability with
tourism development (pp. 171-195). IGI
Global.

Montafies-del-Rio, M. A., & Medina-Garrido, J.
A. (2023). Determinants of the propensity
for innovation among entrepreneurs in the
tourism industry. arXiv preprint. https://arxiv.
org/abs/2401.13679

Saufi, A. (2016). Balancing development and
sustainability  in
Singapore: Springer.

Serio, R. G., Giuliani, D., Dickson, M. M., & Espa,
G. (2025). Going green across boundaries:
Spatial effects of environmental policies on

tourism flows. arXiv preprint. https://arxiv.
org/abs/2504.03608

Thajudeen, K., & Vishwanathan, E. (2025).
Effectiveness of green marketing strategies
in building consumer trust and influencing
behaviour: A systematic review. Proceedings
of 7th Biennial conference of INDAM. Indian
Institute of Management Rohtak, Haryana,
India.

tourism  destinations.

AKX

International Research Journal of Parroha (ISSN: 2961—17]7)



https://doi.org/10.5281/zenodo.8245655
https://doi.org/10.5281/zenodo.8245655
https://doi.org/10.5281/zenodo.8245655
https://doi.org/10.5281/zenodo.8245655
https://doi.org/10.5281/zenodo.8245655
https://doi.org/10.5281/zenodo.8245655
http://doi.org/10.5281/zenodo.4940049
http://doi.org/10.5281/zenodo.4940049
http://doi.org/10.5281/zenodo.4940049
http://doi.org/10.5281/zenodo.4940049
http://doi.org/10.5281/zenodo.4940049
http://doi.org/10.5281/zenodo.4940049
https://doi.org/10.5281/zenodo.4966112
https://doi.org/10.5281/zenodo.4966112
https://doi.org/10.5281/zenodo.4966112
https://doi.org/10.5281/zenodo.4966112
https://doi.org/10.5281/zenodo.4966112
https://doi.org/10.5281/zenodo.4966112
https://www.igi-global.com/chapter/revitalizing-ancient-sites/353773
https://www.igi-global.com/chapter/revitalizing-ancient-sites/353773
https://www.igi-global.com/chapter/revitalizing-ancient-sites/353773
https://www.igi-global.com/chapter/revitalizing-ancient-sites/353773
https://www.igi-global.com/chapter/revitalizing-ancient-sites/353773
https://www.igi-global.com/chapter/revitalizing-ancient-sites/353773
https://arxiv.org/abs/2401.13679
https://arxiv.org/abs/2401.13679
https://arxiv.org/abs/2401.13679
https://arxiv.org/abs/2401.13679
https://arxiv.org/abs/2401.13679
https://link.springer.com/chapter/10.1007/978-981-10-1718-6_1
https://link.springer.com/chapter/10.1007/978-981-10-1718-6_1
https://link.springer.com/chapter/10.1007/978-981-10-1718-6_1
https://arxiv.org/abs/2504.03608
https://arxiv.org/abs/2504.03608
https://arxiv.org/abs/2504.03608
https://arxiv.org/abs/2504.03608
https://arxiv.org/abs/2504.03608
https://www.researchgate.net/profile/Deeba-Hasan-2/publication/360525143_Indian_Institute_of_Management_Rohtak_on_TRIPLE_BOTTOM_LINE_Developing_Business_Resilience_Ecological_Sustainability_and_Social_Well-being_in_Post-Pandemic_World/links/627bd37937329433d9a83fae/Indian-Institute-of-Management-Rohtak-on-TRIPLE-BOTTOM-LINE-Developing-Business-Resilience-Ecological-Sustainability-and-Social-Well-being-in-Post-Pandemic-World.pdf
https://www.researchgate.net/profile/Deeba-Hasan-2/publication/360525143_Indian_Institute_of_Management_Rohtak_on_TRIPLE_BOTTOM_LINE_Developing_Business_Resilience_Ecological_Sustainability_and_Social_Well-being_in_Post-Pandemic_World/links/627bd37937329433d9a83fae/Indian-Institute-of-Management-Rohtak-on-TRIPLE-BOTTOM-LINE-Developing-Business-Resilience-Ecological-Sustainability-and-Social-Well-being-in-Post-Pandemic-World.pdf
https://www.researchgate.net/profile/Deeba-Hasan-2/publication/360525143_Indian_Institute_of_Management_Rohtak_on_TRIPLE_BOTTOM_LINE_Developing_Business_Resilience_Ecological_Sustainability_and_Social_Well-being_in_Post-Pandemic_World/links/627bd37937329433d9a83fae/Indian-Institute-of-Management-Rohtak-on-TRIPLE-BOTTOM-LINE-Developing-Business-Resilience-Ecological-Sustainability-and-Social-Well-being-in-Post-Pandemic-World.pdf
https://www.researchgate.net/profile/Deeba-Hasan-2/publication/360525143_Indian_Institute_of_Management_Rohtak_on_TRIPLE_BOTTOM_LINE_Developing_Business_Resilience_Ecological_Sustainability_and_Social_Well-being_in_Post-Pandemic_World/links/627bd37937329433d9a83fae/Indian-Institute-of-Management-Rohtak-on-TRIPLE-BOTTOM-LINE-Developing-Business-Resilience-Ecological-Sustainability-and-Social-Well-being-in-Post-Pandemic-World.pdf
https://www.researchgate.net/profile/Deeba-Hasan-2/publication/360525143_Indian_Institute_of_Management_Rohtak_on_TRIPLE_BOTTOM_LINE_Developing_Business_Resilience_Ecological_Sustainability_and_Social_Well-being_in_Post-Pandemic_World/links/627bd37937329433d9a83fae/Indian-Institute-of-Management-Rohtak-on-TRIPLE-BOTTOM-LINE-Developing-Business-Resilience-Ecological-Sustainability-and-Social-Well-being-in-Post-Pandemic-World.pdf
https://www.researchgate.net/profile/Deeba-Hasan-2/publication/360525143_Indian_Institute_of_Management_Rohtak_on_TRIPLE_BOTTOM_LINE_Developing_Business_Resilience_Ecological_Sustainability_and_Social_Well-being_in_Post-Pandemic_World/links/627bd37937329433d9a83fae/Indian-Institute-of-Management-Rohtak-on-TRIPLE-BOTTOM-LINE-Developing-Business-Resilience-Ecological-Sustainability-and-Social-Well-being-in-Post-Pandemic-World.pdf
https://www.researchgate.net/profile/Deeba-Hasan-2/publication/360525143_Indian_Institute_of_Management_Rohtak_on_TRIPLE_BOTTOM_LINE_Developing_Business_Resilience_Ecological_Sustainability_and_Social_Well-being_in_Post-Pandemic_World/links/627bd37937329433d9a83fae/Indian-Institute-of-Management-Rohtak-on-TRIPLE-BOTTOM-LINE-Developing-Business-Resilience-Ecological-Sustainability-and-Social-Well-being-in-Post-Pandemic-World.pdf

