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Abstract
COVID-19 pandemic and subsequent has created recession 
in the tourism industry on the global scale impacting the 
livelihood of the millions of people worldwide. Speedy recovery 
of the tourism industry is essential to ensure the development 
progress do not retard drastically due to this pandemic. As 
the world is severely aff ected by the COVID-19 pandemic 
and international tourism will take quite a bit longer time 
to recover, domestic tourism could be a way forward for the 
recuperation of the industry. Th erefore, this article aims to 
understand the potential of domestic tourism to keep the 
momentum of tourism development, aft er the pandemic 
situation gets over. Data on general characteristics of the 
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respondents and their attitude towards travel aft er restrictions are over were collected 
using online survey. Descriptive and regression analyses were used to understand the 
relationship between travel decisions and respondents’ attributes. Th e travel decision was 
found signifi cantly related to the age and geographic origin of the respondents indicating 
those who are less susceptible to infection are willing to travel sooner than other. Study 
indicates the expansion of tourism demand in relatively less popular destinations and 
diversifi ed tourism products which might pose both the challenges and opportunities for 
tourism industry in post-COVID-19 situation. Th e fi ndings of our study are expected 
to help in planning the post-pandemic recovery of the tourism industry in the country.

Introduction
Coronavirus disease (COVID-19) caused by Severe Acute Respiratory Syndrome 

Coronavirus 2 (SARS-CoV-2) was fi rst reported by the World Health Organization 
(WHO) from Wuhan Province of China on December 31, 2019 (WHO 2020). Th e 
disease outbreak was declared as a global pandemic later on March 11, 2020 by 
the WHO (WHO 2020). Th e COVID-19 pandemic has aff ected various sectors of 
society, including tourism society (McKibbin & Fernando 2020; Ruiz Estrada et al. 
2020; UNWTO 2020). In the pre-pandemic situation, tourism was one of the major 
economic activities contributing nearly one-tenth of the global economic market, 
as indicated by both the share of Gross Domestic Product (GDP) and jobs created 
directly or indirectly (WTTC 2020a). However, aft er the COVID-19 pandemic, 
countries across the world adopted diff erent response measures including travel 
restrictions (Chinazzi et al. 2020; Cohen & Kupferschmidt 2020) which means that 
almost all the international fl ights were suspended, halting international tourism 
activities (Gössling et al. 2020). If we examine the past, during the SARS outbreak in 
2003 and the economic recession of 2009/10, tourism activities had recovered within 
a short period of time once the impact was over (Gössling et al. 2020). However, the 
situation is quite diff erent for now and the lag period is expected to extend more than 
that in the previously mentioned crises. In response, the tourism industry should 
be prepared with full functionality to welcome and accommodate tourists when the 
current pandemic ends and normalcy is restored. As domestic tourism is anticipated 
to resume prior to the convalescence of international tourism (Gössling et al. 2020), 
tourism industry need to focus on domestic costumers. Understanding the ways in 
which diff erent social, geographic, and professional characteristics of tourists guide 
their decision about visiting or avoiding travel would be crucial to plan the restoration 
of tourism operations in the country.

Tourism contributes signifi cantly to the Nepali economic sector, with a 
contribution of 7.5% in GDP and provision of 1.05 million direct and indirect 
jobs (WTTC 2020b). Th e share of tourism in the economic sector, both in the 
fronts of GDP and jobs, has increased gradually, except for the year 2015, where 
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tourism declined by nearly 30% compared to the preceding year due to the Gorkha 
Earthquake. In the pre-COVID pandemic, the number of tourist visiting Nepal 
crossed one million for two consecutive years  in 2018 and 2019 (MoTCA, 2020).  
Tourism was kept at the high priority by the Government of Nepal and they were 
conducting a promotional campaign to welcome at least 2 million international 
tourists in the year 2020 (Shrestha et al. 2020). Despite the explicit contribution of 
tourism to the economy and its acknowledgment as a tool to alleviate poverty at 
the national and local levels (Adler et al. 2013), most of the government’s policies 
manifest that the government has taken tourism as synonymous with the activities 
of inbound tourists only. However, there are instances when there was a decline in 
international tourist arrival and internal tourism has been appreciable during the 
time of crises in Nepal (Upadhayaya et al. 2011). In developing countries, domestic 
tourism can be an important driver for sustainable development, but there is a need 
to explore the potential (Kabote et al. 2017). As such, the role of domestic tourism in 
the distribution of income and wealth has been largely ignored or are less prioritized 
throughout the world (Llorca-Rodríguez et al. 2020) including Nepal (Basnyat et al., 
2020). 

Th e Government of Nepal imposed diff erent restrictions to contend the spread of 
COVID-19 in the country. Trekking permit issuance was constrained for some areas 
from March 11, 2020 for unforeseeable period, while on-arrival visas for the visitors 
were restricted from the following day. Later on, the lockdown was enforced in the 
country from March 24, suspending all the international fl ights and that impinged the 
tourism sector. Following the decision to impose lockdown in the country, tourism 
activities have been ceased (As of September 25, 2020). 

Covid-19 has now appeared as a tourism demand crisis (Zenker & Kock 2020) 
with tourism activities around the world ceased due to the global pandemic (Gössling 
et al. 2020). Th e impact of COVID-19 in tourism is expected to be capable of altering 
future tourism paradigms (Hall et al. 2020). For developing countries like Nepal where 
the sector is in a vulnerable situation despite of constant growth, it is essential to fi nd 
a way out immediately. Globally, there has been a recent upsurge in descriptive and 
case study dominated research on the impacts of COVID-19 in tourism, but they are 
of no managerial implications to respond to the current pandemic (Zenker & Kock 
2020). COVID-19 pandemic has highlighted the interwoven nature of the social, 
ecological and environmental problems and the need to address those in a holistic 
manner (Rastegar et al., 2021).  In tourism industry, business as usual scenario will 
not be suffi  cient to address the problem and we need to make industry more resilient 
by shift ing our focus from international to quality domestic tourism (Hussain & 
Fusté-Forné, 2021; Rastegar et al., 2021){“id”:”ITEM-2”,”itemData”:{“DOI”:”10.3390/
world2010009”,”abstract”:”Th e current pandemic (Covid-19. Stimulation of the 
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domestic tourism by government authorities and addressing the safety concerns of 
travellers by concerned stakeholders are equally important (Grančay, 2020). Most of 
studies on post pandemic tourism recovery are based on the perspectives of managers 
or regulators while the responses of potential visitors are largely ignored. Th us, there 
is a need for the research that helps to understand changes in tourist behavior in 
post-pandemic scenario. Eff ective tourism policy can be formulated when the factor 
aff ecting the driving and hindering factors of visit are well understood (Li et al. 
2016). Personal factors, such as motivation, fear, and attitudes, along with economic 
factors such as travel expenditure and leisure time, are important factors impacting 
travel decisions (Li et al. 2016). Although there are many research on the impacts 
of COVID-19 on the tourism industry, research on aspects of domestic tourism in 
Nepal is limited, which can off er policy guidance to drive the tourism sector to post-
pandemic recovery. 

Th is study was designed to partially fi ll the literature gap in domestic tourism in 
Nepal. Th e aim of this study was to assess the potential of domestic tourism to keep 
the momentum of tourism activities in the country. Th e objectives were (1) to explore 
the willingness of domestic travelers to travel within the country immediately aft er 
the lockdown and other travel restrictions are withheld by the government and factors 
aff ecting the decision and (2) to understand how personal and social factors infl uence 
the choice of destinations. Th e research is expected to give policy guidance to the 
concerned stakeholders for targeting the relevant groups with tailored programs to 
inspire those groups to travel to diff erent destinations.

Materials and methods 
Study area
Th e study was carried out in the context of a south Asian country; ‘Nepal’, which 

has an area of 147,516 sq. km. Nepal is bordered by China in the north and by India 
in the rest of the directions. Th e country lies between the coordinates of 28.3949°N 
and 84.1240°E. Th e shape of the country is roughly like a rectangle where the average 
length from east to west is 885 Km and the average width from north to south is 193 
Km. While going from south to north of the country, there is an increase in elevation 
and landforms change from low plains to highlands. Th e aspect of biodiversity is 
strong for the country since it lies at the junction of Palaearctic and Indo-Malayan 
biogeographic realms (HMGN/MFSC 2002). On the basis of income, the country 
is one of the 47 Least Developed Countries (LDCs) (UN DESA 2018). Nepal, 
although an economically struggling landlocked country but is not less provided 
with touristic destinations (Th apa 2003, Bhattarai et al. 2005). Th e tourism of Nepal 
can be ascribed to nature, adventure, and culture (Sharma 2012). Th e northern part 
of the country has spectacular high Himalaya ranges, which possess the world’s 
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eight of the 14 highest peaks of the world. Next to the high Himalayas in the south, 
there lie beautiful mid-hills, Mahabharat range, valleys, lakes, and churiya ranges 
with extremely grand panorama in every direction. Th ese mountainous regions 
off er attractions like snow-capped great Himalayan ranges, deep gorges, beautiful 
landscapes, beautiful forests, vast numbers of wild fl ora and fauna, preferable cool 
climatic conditions, mountain products, etc. for the visitors. Various mountain 
tourism activities, such as trekking, mountaineering, pony trekking, rock climbing, 
bird watching, bungee jumping, paragliding, mountain fl ight, cable car, raft ing, 
kayaking, boating, swimming, and many more have been mesmerizing tourists in 
these regions. Annapurna range, Rara, Everest base camp, Manang, Mustang, Mardi 
Himal, Tilicho, Gosaikunda, Ilam, Khaptad and Pokhara are among a few popular 
mountain tourism destinations to name. Th e southernmost part of the country is 
plain called the terai with subtropical climate. Terai is also bestowed with places 
like Lumbini, Chitwan, Janakpur, Koshi, and many others, preferred by tourists 
to visit. A good number of protected areas distributed over all the physiographic 
provinces of the country are serving as major destinations for tourists (Aryal et 
al. 2019). A few examples are Chitwan National Park, Sagarmatha National Park, 
Annapurna Conservation area, Shivapuri Nagarjun National Park, Bardiya National 
Park and Shuklaphanta National Park. Rich and unique culture of approximately 26 
million people in the country speaking 123 languages and practicing religions like 
Hinduism, Buddhism, Islam, Kirant, and Christianity, is another facet fascinating the 
visitors. Th e cultural heritage evolved over the centuries among the people of Nepal 
encompasses diverse ethnic, tribal and social groups and is manifested in music and 
dance; art and craft ; folklore and folktales; languages and literatures; philosophy and 
religions; festivals and celebrations; religious temples and monasteries; and food and 
drinks. In nutshell, diverse people and their cultures supported by beautiful nature 
and mountainous terrain off ered adventurous activities are the star attractions for 
tourists in the country.

Methods
A semi-structured questionnaire was developed to collect data for the survey. As 

the country had instituted a lockdown to tackle the situation of the global COVID-19 
pandemic, in-person surveys were not possible. Additionally, it was not possible to get 
a countrywide response in a short period of time. Th us, online surveys were chosen 
as an alternative option. Th e study was carried out using a chain referral sampling 
method in which the initial respondents in diff erent provinces were reached through 
social media. Aft er the cooperation of initial respondents, they were requested to 
forward the form to their extended networks. Th e form was kept open for submission 
from June 12, 2020 to June 20, 2020. For this purpose, a questionnaire was devised 
using Microsoft  forms, which consisted of two sections. Th e fi rst section was dedicated 
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to collecting information about the general characteristics of the respondents and 
the second section was designed to collect information about the travel decision 
immediately aft er the removal of restrictions. At the time of survey, as COVID-19 
was a new disease with very little information available, there was great fear among 
the people. As COVID-19 is a contagious disease, people feared that they might get 
infected if they travel. Moreover, the pandemic casted impact on social and economic 
dimension of the society badly resulting in job loss and reduced income. Th us, to 
those who chose to avoid travel were asked how COVID-19 fear, poor lodging, the 
impact of COVID-19 on the income of respondents and their family, pressure from 
family, need for recovering pending work, issues of leave, and hospitality scenario 
would infl uence their choice for the avoidance of travel. Similarly, the respondents 
who chose to travel were asked about the motives of travel. Furthermore, they were 
asked to state their preferences among i) day outs, night outs and long travel; ii) 
location of destinations: nearby and non-nearby; and iii) popular and unexplored 
destinations. As the decision about the choice of the travel options are governed by 
economic and other contextual factors, they were asked to further clarify how fear of 
COVID-19, economic and issue of leave aff ected their travel options. 

Aft er initially sending the form through email and social media, follow-up posts 
and messages were done once aft er fi ve days of initiation. 

Data management and analysis 
Once the time allocated for the survey period was over, the responses were 

downloaded as an excel fi le and the data were managed. As there were chances of 
double entry by the same respondents, we tallied the names and their email addresses 
and responses were limited to one response per respondent. Additionally, we checked 
whether the forms were correctly fi lled up. Aft er fi ltering the 516 responses, we 
considered 506 responses for further analysis. Long questions, which were provided 
as the column heading by Microsoft  forms, were coded to make those meaningful for 
further analysis. 

A descriptive analysis was carried out using measures of central tendencies. 
Association between categorical variables was analyzed using the chi-square test, and 
binomial regression techniques. Aft er chi-square test, the eff ect size of association 
was assessed using Cramer’s V. Binomial logistic regression used travel agreement just 
aft er the end of the COVID-19 pandemic as a response variable and other variables 
(Gender, age, occupation, geographic origin and provincial address) were used as 
predictor variables. We started the full model and proceeded using information 
criteria, removing non-signifi cant variables from the model, one at a time, until the 
minimum adequate model was obtained. We tested the outliers of the model using 
the outlier test and none of the studentized residuals with Bonferroni p < 0.05 were 
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found. Model diagnostics were carried out using simulated residuals for uniformity, 
using the One-sample Kolmogorov-Smirnov test and dispersion tests. No signifi cant 
deviation (KS test, D = 0.034, p = 0.5896) and dispersion (dispersion = 1.0001, p = 
0.736) were observed. All analyses were done using R soft ware (Version 4.0.2) (R 
Core Team 2020), ggplot2 (Wickham 2016) was used for the graphs and DHARMa 
(Hartig 2020) was used for model diagnostics.

Results
Th e age of the respondents (n=506) ranged from 14 years to 64 years (mean = 25.7 

years, SD = 5.5), while monthly income ranged from 0 to 1 million (mean = 57885.5, 
S.D. = 71931.5). Th e male-female ratio is slightly male-biased (Male 58.58%), while 
the sample is dominated by people from the Brahmin Chhetri community (Brahmin/
Chhetri - 78.107%, Janajati – 11.243%, Madeshi 6.903% and rest others) and Students 
(Students 64.892%, Service 28.205%, Business 4.535% and Other 2.367%). Th e 
respondents from Mountain region were very less (5.52%) while the proportion was 
nearly equal from Mid-hills (47.54%) and Terai (46.94%). Th e respondents were 
from all provinces with highest representation from Bagmati Province (Province 1 
– 11.637%, Province 2 – 7.495%, Bagmati 34.714%, Gandaki 17.357%,  Lumbini – 
12.426%, Karnali 6.706% and Sudurpaschim 9.665%).

Post restriction travel intention
Of the total 506 responses used for analysis, the proportion of respondents 

willing to travel in-country, immediately aft er the travel restrictions were lift ed, 
was exactly half. Respondents answers regarding in-country travel aft er COVID-19 
pandemic ends were found to be marginally associated with origin (χ2= 5.56, df = 
2, p = 0.06) but not associated with ethnicity (χ2=3.12, df = 3, p = 0.37), gender(χ2= 
0.09, df = 1, p = 0.75), occupation (χ2= 4.89, df = 3, p = 0.17) and provincial address 
(χ2= 6.85, df=6, p = 0.33).

Age and origin signifi cantly aff ected the choice of in-country visit immediately 
aft er the travel restrictions were over (Table 1). 

Compared to the people of the mid-hills, the probability of the mountain people 
traveling is more than double. Th ere was no signifi cant diff erence between the 
people from the Terai and mid-hills.

Table 1: Description of major covariates relating travel preference of respondents

Coeffi  cients Estimate Std. Error z value p-value CI.LO CI.UP

Intercept
0.94 0.47 1.97 0.04 0.018 1.904
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Age
-0.036 0.01 -2.06 0.03 -0.072 -0.002

Origin.Mountain
0.89 0.43 2.03 0.04 0.068 1.811

Origin.Terai
-0.11 0.18 -0.62 0.53 -0.477 0.246

It has been found that the probability of travel aft er COVID-19 is signifi cantly 
associated with respondent’s age and area of origin. Th e respondents’ expression 
of travel preference decreased by about 4% with a unit increase in year (ß= -0.036, 
z= -2.06, p= 0.03). Th ere were signifi cant diff erences among the geographic area of 
origin in relation to the probability of travel aft er pandemic. Th e respondents from 
the mountain region showed a signifi cantly higher probability of travel (ß= 0.89, z= 
2.03, p= 0.04) compared to Mid-hills and Terai (ß= -0.11, z= -0.62, p= 0.53). Th e 
respondents with origin in the mountain region were twice as likely to travel, whereas 
the probability of travel among the Terai origin respondents was 11% lower than to 
respondents of mid-hill origin (Table 1).

Figure 1: Probability of travel aft er restrictions are over in relation to 
respondent’s age

Th e probability of travel in the country is associated with age and geographic 
origin. Th e association is negative in the case of age (fi gure 1). But, if we see the 
same result by disaggregating age with the geographic origin, the probability to travel 
increases with age in Mountain region while the probability tends to decrease with 
age in terai and Mid-hills (fi gure 2).
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Figure 2: Probability of travel with respondent’s age for three regions. Mid-
hills and Terai show decrease in probability of travel with respondents’ age; the 
case is opposite for respondents of mountain.

Factors Responsible for the avoidance of travel
Figure 3: Proportion of respondents in respective classes of travel avoidance. 

Th e categories (1= Not applicable, 5 totally applicable) describe the tendency of 
respondents to travel during post-restriction period.

COVID-19 fear, family pressure and need of recovering the pending work were 
stated as the causes for avoidance of the travel immediately aft er the restrictions are 
over (Figure 3). Chance of getting leave was also an important factor, while income and 
hospitality were important in decisions about travel for few respondents who chose 
to avoid travelling. Response about the factor governing travel avoidance were found 
to be signifi cantly associated. Th ere was found to be moderate level of signifi cant 
association between Covid-19 fear with the poor lodging facility (χ2=149.276, df=16, 
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V=0.384& p=0.000). Further, COVID-19 fear, and family pressure had low level of 
signifi cant association (χ2=72.086, df=16, V=0.267& p=0.000). 

Motives and travel choice of those who wish to travel
Domestic tourist preferred long tours (46.9%) against night-outs (15%) and 

only day outs (38.2%). Refreshment (37.9%) and motivation (26.5%) were two 
leading motive for travel followed by job related travel (17%) and refreshment and 
motivation combined (9.5%). All three factors were important to 3.6% respondents 
while combination of refreshment and motivation with job separately were motive 
for 2.8% each.  

Figure 4: Proportion of respondents with tendency of travel aft er pandemic. 
Th e categories represent the attributes of preferred travel destinations (1= Not 
applicable, 5 totally applicable).

Majority of the respondents (72.7%) disagreed on ‘the nearby destinations 
being unsafe to travel amidst the COVID-19 pandemic’. However, the proportion of 
respondents who chose to avoid nearby popular destinations with the fear of COVID-19 
infection due to diffi  culty in maintaining social distancing was almost double (46.2%). 
Furthermore, most of the respondents who were willing to travel opted to explore 
unpopular destinations, as it would be easy to maintain social distancing and other 
safety measures. Th e preference for distant destination owing to the possibility of more 
safety and preference for unpopular destination owing to the ease to maintain social 
distancing were signifi cantly associated (χ2=80.036, V=0.281, p=0.000).  Th ose who 
chose nearby destinations opted to do so due to economic causes (fi nance and other 
resources) and issues of getting leave (Figure 4) and these two factors (economic and 
issue of leave) were signifi cantly associated (χ2=198.503, V=0.442, p=0.000).  Th ose 
who wished to travel immediately aft er restriction gets over chose to travel the popular 
destinations such as Pokhara, Kathmandu, Rara and Mustang (Figure 5).
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Figure 5: Word cloud of destinations where the respondents wanted to go 
immediately aft er travel restrictions are lift ed

Discussion
Tourism industry in Nepal is important from economic, social and environmental 

perspectives. Government of Nepal has identifi ed the industry as one of the drivers 
of prosperity. It provides nearly a million jobs and contributes to environment 
conservation and social empowerment which are well acknowledged (Chung et al. 
2018; Hakim & Soemarno 2017; Hanson et al. 2019; Panta & Th apa 2018). However, 
the tourism sector of Nepal has been struck hard by the COVID-19 pandemic and 
inbound tourism will take time to recover. In such a scenario, in-country tourism, 
which is expected to return before inbound tourism (Gössling et al. 2020), has to play 
a pivotal role in restarting the momentum of tourism in the country. As COVID-19 
was expanding rapidly and no eff ective vaccines were discovered when survey was 
conducted (July 2020), many people were reluctant to travel. In this paper, we fi rst 
identifi ed the proportion of people who wish to travel immediately aft er the travel 
restrictions are lift ed, which means the confi dence to travel increases. Following 
the reckoning, we explored the correlates of instant traveling decisions. Th is was 
followed by fi nding out the demotivation factors for lack of willingness to travel. 
We have also tried to fi gure out the destination choices of those who wish to travel. 
Furthermore, how potential visitors perceive the risk, what motivates them to travel, 
and what demotivates them were also explored, since these are crucial in making 
eff ective recovery plans.

Post restriction travel intention
In our survey, half of the respondents are found willing to travel immediately 

when travel restrictions are over. A survey done by an international payment company 
among the frequent visitors revealed that 70% of the respondents were willing to visit 
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as soon as the pandemic was over (Flywire Corporation 2020). Th e study done by 
Flywire was focused on the respondents who used to visit more frequently, while 
our study involved general respondents as well, which might be the reason for the 
diff erences. Furthermore, the study by Flywire Corporation has revealed that 55% of 
the respondents were willing to make their visits within their own country (Flywire 
Corporation 2020). Domestic tourism off ers a major opportunity for recovery and 
support for the tourism sector in the post-pandemic period (OCED 2020). Since 
respondents were asked about in-country travel only, we can say that the perceptions 
are quite similar to an extent. Th e social and economic characteristics of the 
respondents also play a pivotal role in determining their travel attitude (Kovačić et al. 
2020). In case of Nepal, family pressure, economic pressure, and job and education 
related pressure might have increased the fractions of respondents that wish to avoid 
the travel during the COVID-19 pandemic. 

Th e proportion of the mountain people willing to travel immediately aft er travel 
restrictions are over is signifi cantly greater than the people from mid-hills and the 
Terai. Geography of fear (Bristow & Jenkins 2020; Modly 2009) varies according 
to Eco regions as the proportion of infected persons are lower in mountain areas 
compared to mid- hills and Terai.

In Nepal, since the year 1992 to 2010, the trend showed that the travel age group of 
31-45 has the highest share among others (Dhakal 2014; Shrestha & Shrestha 2012). 
Of which 58.3 % of total tourists were below the age of 45 in the year 2010 (Shrestha 
& Shrestha 2012) and 30.7% of arrivals were of age 31-45 in year 2018 (MoTCA 
2019). Despite of these trends in the past, the present study shows that probability of 
travel aft er COVID-19 in relation to the respondent’s age shows that the probability 
decreases with an increase in age. However, if we disaggregate this result according 
to the geographic origin, the probability increases with age in Mountain region, 
while scenario is opposite in terai and mid-hills where younger groups have higher 
tendency to travel. Studies have shown that the interaction with the traveling group 
motivates one to travel (Bao & Xie 2019). Th ough, the interaction with travellers are 
not explored, youths of terai and mid-hills are the ones who are most active in social 
media because of access to good network coverage, infl uencing others to travel. 

Factors responsible for the avoidance of travel
COVID-19 fear among the people has been found to be the most obvious cause for 

the reluctance to travel. As the disease turned into a global pandemic, it is obvious to 
see people hesitating to travel immediately.  Th e study conducted by Bakar and Rosbi 
(2020) showed that COVID-19 generates panic among the public that contributes to 
lower demand in the tourism industry. Th e fear of the coronavirus impact on tourism 
has been noticed in China, where Chinese tourists are banned to visit overseas nations 
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(Hoque et al. 2020). A similar pattern was observed during other epidemics as well. 
Th e virus outbreak of Middle East Respiratory Syndrome (MERS) in South Korea 
in 2015 provoked fear, which resulted in a mass reduction in transit use and travel 
behavior, where fear had a signifi cant infl uence on travel with a reduction in trip 
frequency (Kim et al. 2017). Perceived control, theory of extended planned behavior 
and health belief model can explain these choices about the decisions (Abraham & 
Sheeran 2007; Chen & Tung 2014; Wallston 2007). Family pressure also describes the 
reluctance to travel immediately aft er the restrictions are over. Th e decision of travel 
in this sort of scenario is governed not only by the risk perceived by the individuals, 
but also the opinion by family is also equally important. Additionally, a signifi cant 
number of the respondents feared about the chances of getting infected due to poor 
lodging facilities and transportation.  

In order to resume tourism for the survival of the industry and also to ensure 
safety to the tourists, industry and public; the Government of Nepal (GoN) has 
come up with COVID-19 safety and hygiene protocol for the Tourism Industry. Th e 
protocol is for diff erent sectors of tourism which aims to support the industry in 
gaining back momentum and come out of the crisis on a phase of new normal of 
health, hygiene, and sanitation (GoN/MoCTCA/NTB 2020). To remove fear, the 
protocol needs to be eff ectively communicated to all stakeholders including visitors 
and implement them strictly.

Furthermore, the need to recover work or studies that are pending due to 
restrictions also explained the reluctance to travel in the post restriction period. It 
is because majority of the respondents in our survey are students and the fi nal exam 
of majority of the students were postponed due to implementation of lockdown. In 
Nepal long holidays are provided in October-November (depends on lunar calendar) 
during Dashain and Tihar (major festivals of Hindu Community, which represents 
nearly 85% of population of the country) (Neupane 2019). Due to this, seasonal 
upsurge of tourist, popular tourism destinations cannot provide adequate facilities. 
Domestic tourists oft en complain about the hospitality off ered to them compared to 
that of in-bound tourists in Nepal particularly in popular tourist destinations (Bista 
2009) such as Annapurna Conservation Area region, but for post restriction period, 
respondents do not perceive that to be a signifi cant demotivating factor.

 Motives and travel choice of those who wish to travel
Th e proportions of the respondents who have chosen the long tours are greater 

than those who have chosen a day outs and night tours and push factor such as 
refreshment and motivation has been the main reason to travel. Th e fi nding is 
consistent to the other studies which have indicated that the escape to be the major 
push factor for the tourist (Nikjoo & Ketabi 2015). COVID-19 and restrictions 
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imposed subsequently have cast psychological impacts to the Nepalese people in 
addition to the economic and social impacts (Poudel & Subedi 2020). Th is could be 
attributed to the higher preferences for refreshment among the respondents.

Respondents willing to visit the nearby destination opted to avoid more popular 
destinations with the fear of getting infected with COVID-19 in highly visited places. 
Th is fear factor has provided a unique opportunity of promoting the new destination 
for tourism and off ering diversifi cation in services. In the past, diversifi cation of 
the products and destinations were identifi ed as essential for post crisis recovery of 
tourism (Beirman et al. 2018). Nearer destinations may be chosen as economizing 
strategies (Campos-Soria et al. 2015). 

Immediately aft er restrictions are over, social distancing is expected to be a 
social norm. Th ose willing to engage in long tours have also opted to explore the 
unpopular destination as they are less frequently visited by the people and will ease 
to maintain social distancing thereby minimizing contact.  Exploring and promoting 
new destinations would do in that regard. Popular tourism destinations in Nepal 
such as Pokhara, Kathmandu, Mustang and Rara (MoTCA 2019) were chosen by 
majority of the respondents on the contrary to the original statement. Th e fraction 
of the respondents from Kathmandu, Pokhara and nearby was more which might 
explain this contradiction.  Leave and economic reasons might have also forced 
respondents to choose nearby destinations. In such a case, paid leave for the employee 
by the government and employer could serve dual purpose of redistribution of the 
income to the rural and novel destinations, and motivation and refreshment for the 
workers. Domestic tourism activities were reported to upsurge in China in response 
to diff erent paid holiday schemes introduced (Shen et al. 2018). 

COVID-19 pandemic though has impacted the tourism sector in the short run, it 
has also provided an opportunity to make transformation on our business approach in 
new direction and step forward setting a more sustainable path (Ioannides & Gyimóthy 
2020; Nepal 2020) that includes the search for traditionally undervalued markets 
such as domestic tourism (Brouder 2020). Diversity in the products is essential to 
develop the domestic tourism (Morupisi & Mokgalo 2017). For Nepal, diversifi cation 
of the products and destinations were identifi ed as essential strategies in the past for 
post crisis recovery of tourism (Beirman et al. 2018). Th e less popular destinations 
such as Khaptad might raise issues of hospitality due to low level of infrastructure 
like hotels and transport services. However, addressing internal tourists’ choices will 
open potential of new tourism destination and product development. Concerned 
stakeholders including the local governments should consider integrating the locally 
available environmental and cultural components of the surrounding to develop new 
products that can be off ered to domestic tourists in a post pandemic situation. 
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Tourism industry was gradually growing in Nepal in the pre-pandemic situation 
as indicated by the tourist numbers and contribution in gross domestic product. 
However, the Industry of Nepal is profoundly stricken by the COVID-19 pandemic 
and the international tourism will take time to recover. To make the tourism industry 
ready to welcome guests, when the situation gets normalized, the services and 
manpower needs to be operational in the transition phase. Without some income 
from tourism or support from the government, many tourisms related businesses 
will not survive. Th ough the inbound tourism activities are expected to return a bit 
late, our result indicates that nearly half of the domestic tourists are willing to travel 
immediately aft er the travel and other restrictions are lift ed. If the concerns for safety 
issues are addressed, more people can join the early travellers. Furthermore, there are 
unique opportunities to bring new destinations and products into the new scenario 
aft er COVID-19 pandemic ends.
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