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4.1 Introduction .

Retailing measured in terms of intra-city structure, locational arraﬁgement and.
changes had been a neglected aspect of urban study till the publication of Christaller’s Central-
Place Theory.t The orginal system of ~Christatter’s central places is basically concerned with
£entral places on an inter-city scale.2 Later, ‘it has been claimed that the hierarchy of central
places accords closely with thevintra urban system of cenvtral‘ places, i.e., shopping centres.§
Buch studies have been linked with the theory of tertiary activity.# The poineer works along
this line include eri]perical investigations made by Proudfoot s Canoyer,® Ratclii” and Garri-

son.® Shopping centres on inira-city scale are dynamic. Changes take place in structure, shop
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Chairman of Department of Geography, Kirtipur Camptus, T. U,

1. W Chrlstaller, Central Places in Southern Germany translated by C. W, Baskm (Englewood Cliffs : Prentice
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1ypes and locational association. Several ecological forces are involved in these changes.® They
also reflect changes that occur in shopping behaviour, new developments and fashion, accessibis
Jity and city growth.1¥ It is in these lines that the' study of intra—city- structure of shopping cen«

tres, in Kathmandu has been made.

3.2 Objectives

The objectives of the present study are as follows :

gl To analyse the changCS that have taken place in the system: of shopping centres ik
the city;- /
bl To asses the changes; of shop types. in the shopping centres ;
E;} ' ~To analyse the changes in-the locational "arrangement of retail units in different

shopping centres in the city.

1.3 Methodology,

The conceptual framework of this study is related to the theory of tertiary activity. 2 ®
There are two components of to the theory of tertiary activity: [1] hierarchical structure and
121 the behaviour of consumers.12 The rank-hierarchy of shopping centres has been basically

identified on the basis of sources of customers.

The information about sources of customers has been obtained from the shop,‘—tvkee?-f
pers. When>the majority of the sampled  shops in a cluster would become  patronised by specific:
sources of customers the clusters have been placed in speeific tier. At the apex there is the central;
-shopping centre, the sources of customers for which- are the entire city and the hinterland. The:
clusters. where sliopis get customers fromk certain parts of the city and the henterlands are desig-
nated 4s.outlying shopping centres, while the shop cluster dependent on certain parts of the
Hinterland for their customers are labelled as thoroughfare shopping centres. The identification of
outlying shopping centres has became difficult simply on ~ the basis of the sources of customers..
Therefore; another criterian wag also used. It is found that in such centres there are retails out-.
1ets dealing in furniture, construction materials and high quality jewelery and tourist goods,.
which are complementary character to the shops of the central area. This very character was

2, R. D, McKenzie, ‘Ecologuca! Processes Dstermining The Internat Structure of Community” in R.EJ Park, E.W.
Burgess and R.D. McKenzie (eds.y The: City (Chicago: €hicugo Umversnty Press, 1925), gp 73-79.

10; Ses.R.E. Park, E.W. Burgess and. R.D; McKenzie (eds) lbld

41, K.5.0. Beavon, Central Place Theory: A Reinterpretation, (London; Longman 1977) PP, 5:186.

42. For detail infarmation on Theory. of Tertiary Activity see K.S,0. Beavon: op. cit. Footnote 11, pp. 8-1:()
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outlying shopping centres.” The";ﬁeilghbdu‘rhooéf
shopping centres are those shop clusters where customers are basically local. Insuch casesthe
neighbourhood residential areas hai}évrbeen‘dcﬁned within the limit. of five, minutes walking dis~
tance from the centre of neighbburhbl)d :fﬁop clusters. Obviously, isolated shops are those which

afe widely spaced without ﬁssociatidn. _the customers in such cases are basically local.” But the.
isolated shops located in main ztrccts gét éus_tomers from traffic flow as’w‘cll.H(A)w'ever, tﬁe nﬁrnée:
rical strength of such shops is relatively low. Individual shopping centres have been delimited on
the basis of continuity. The limit of the continuity of a shop ciust;:r has been fixed at the mini-
mum front space distance of sixty metres. This is justifiable in view of the. nature of shopxt's*?persaw :
and their cources of customers. The presence  of other commercial ‘establishment has fiot been
laken into account in consideration of c(:gntiﬁuifyl, _ N
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- The data iﬂfoﬁnatieﬁs have been collected from the field survey. Questionnaire hak: -
been admxmsﬁered In a,ddxtzon observation has been carried, by usmg large scalemaps. Discus--
sion bhas been made thh resource persons, Three different years of 1961, 1971 and 1981 have:
ﬁzeen taken for 1dent1f) ing changes. The selectlon of these years is justifiable in view of the inten=
sﬁy of changes which has appeared after 1961. The change, though present before 1961, is relas
' uvely 1mperceptiblc In d*ﬁ"erent shoppmg centres of the crty, the rardcm sempling of tep precem:

- cf the total shops whlch cxtsted in 1981 has been takcn

1.3 Retail Structuw ini 1961~“

: 1n 1961, there werc t'our rar}k hwrarchy of shopping centresin the cuy of Kath=
-:mandﬁ [ﬁg 1 A’ Thcss mclude one central shoppmg centre, seven thoroughfdre shopping cen=
~ires, seven nmghbourboad shappmg streets and 1salated slmps The K-values?8 of successivé:

‘ grades are not regu!ar [Tablo L}

- Table 1 |

Rank—Hierarchy of 'Shim‘pi;ng; Centres in1961"

' Rank'i'f Centre o B ‘ ~ Number Ratio
a :(i?ieﬁt»ral Shopping Cestre - - - . 1 7.0
* Thoroughfare Shopping Centre - e 7 1.0

'3 NeighbourhoodShopping Centre i 7 '

"saur“ce'- ~"" Field Survey 1931.
% Isoldated Shops &re not shown,

The central shoppmg area, was the conﬁned to th& cwtral heav:ly populated hlstofi~
cal core. The centre was ltmxteg i spatml extent. Sh ops were concentrated  in Asam, Indra-

ntion about v:nable K -volues, see, A, Losch, Thf‘vCrEC'ﬁ'ROllﬁés‘-O‘f Location, (New Haven: Yale'
'._Press 1954 T T B ST S E ‘
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schouk, Bhotahity, Thanhiti, Makhan and the prosom Sukrapath The ground floors of all the
iesidensial houses along the 1mportant strsets of the area were oocupled by shops. The district
“then accommodated nearly forty—elght percent of aﬂ the shop units of the city. The shop types
: located in this area reﬂect the source of customers and the general sxtuatlon prevailing over the -
country The cauntry had Jusl contac’c with outside wor]d and the 1mpact of modernisation was

Just begining. These conditions did baswa]ly control the types of shops found in this centre. The
‘ -city was still the important shopping focus of rural inhabitants of the country. Shops with colourfuf’
-coarse quality of cloths, traditional utensils traditional household goods, mlscellaneous house=
Thold goods like salt, kerosen, cigarette, tobacco were predomment in_this central shopping area.
“These shop types combmed together accounted for about fifiv one percent of the total shops of -
“the central area. The traditional clothing stores alone’ représented nineteen percent [Table 2}
Shops dealing in quhlonable goods and tounst—orlented ooods did not exists Specialised skops-
-dealing in leadmg in ladles saries, whicn are so dominant at prcsent had not developed by 196%.
Female shoppers were then uncommon. The share of ‘modern " clothing stores was ~only twe=

percent,

Chable, Bouddha, Chhetrapatl, Shorhakhute, Kalimati, Maru-Bhimsensthan and®
BalaJu were seven thoroughfare shopping centres: These were the traditional routes of entry inte-
ithe city centre. These- shopping centres.. developed along the major routes whicn linked Kath--
mandu with dnﬂ‘erent ‘parts of its service area. These centres were not evenly spaced. The loca-

7 tional arrangement of these centres was also not conditioned by the direction of the expansios:
of the city. The relative importance of these centres was determmed by the intensity of pedes--
rain traﬂio flow from the surrounding areas. This was well reflected in the commercial impor-
itance of centrer like Shorhakhute, Chhetrapati, Kalimati;and Chabel which were the main routes-
of entry from the western and northern hill areas falling exclusively imdcr the influence of Kath—
aandu. These thoroughfare shopping centres were characterised by the presence of shops dealing -
in convenience goods and catering establishement [Table 2]. Food grains shops and restaurants..
‘were dominant in most of these centres [Table 2]. Retail units associated with shopping goods -
were quite unimportant. The centre of Chabel stands. as anr«exception. 1n this area the traditionak:
clothing stores constituted thirty-three precent of the local shops [Table 2]. 1In the thoroughfare
shopplng centres thesé were shops of nelghbourhood character also.

Chikanmugal, Jhochhen, Lagan, Dﬁhbajar, Thamel 'Naxal and Soyambhu were the-f
ﬁelghbourhood shopping streets. Some of these centres were located in the central area and some=
‘on the outskrits. Nearly sixteen precent of the ‘total retail umts were Iocated in those streets.
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“Retail units dealing in food grains, spices, green grocery,  iraditional ready food items weres
predominent in these streets. Chikanmungal, though appeared as neighbourhood shopping cen-

“ire, was associated with a number of shops, which were of the thoroughfare character,

About eight percent of the total retail units then distributed as isolated shops i
~different parts of Kathmandu. » A

Ecological sub-formation of shop types was clearly discernible in both the centrak
-shopping area and thoroughfare shopping centres. In the central shopping centre the shop affinity - -
-of competitive rather than complementary character was relatlvely dominant. Thus, there were'*’
“Sub-centres exclusively occup1ed by traditional clothing stores  and metal goods. Makhan, New -
"Road and part of Indrachouk were examples of the former and part of Indrachouk was the
Tepresentative of the latter. In these areas shops dealmg in complementary goods were rare. Shop
-association in the context of traditional clothing ‘stores and metal goods was also notable. This

-form markedly developed in the Indrachouk area.

Unlike ecological sub-formation of competitive retail stores in the central shopping.
-area, shop affinity in the thoroughfare shoppings centres was characterxsed by association of com'b
plementary shops. Thus, in several cases a- dluster of shops dealing in traditional clothing, mlsceiro
Janeous good and food grains existed. Frequently such clusters had an addition of tradltlonai
restauranis (Bhatees) also.Moréover, in some cases congregation of competition retail vnits were
weported. For instance, the clusters of restaurants in Baudha, tradltlonal clothing stores in Chad-
bel, food grain shops in Balaju and Shorhakhute can be taken as good examples. The ecologlcah
s$ate grouping of tourist-oriented shops even in 1961 was present in Boudha [Table 2]. ’

f('i}'\".\
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~i.4 Change En Retail Structure Between 196811971 ..

4 ' Thc constructlon of new hnghways lmkmg the city Wlth other parts of the country,”
~the expansion of the cify bmlt—up area, the inflow of increasing number of tourists, inodernisa-
L tion, changc in shopping behaviour etc, have considerable impact on the retail structure ‘in the:
- City durmg the decade 1961~ 1971 The remarkable impact has been due - 'to tourist inflow inte

the c;ty

The most remarkable. structural change has been the; expansion of the cehtrgﬁ;
-shopping area, (Fig. 1 B). There has been both horizontal and vertioal»expansion. - Though the
~actual number of 'shop‘_b,units Has increased, there has been decline of the. percentage - of shops

< from forty \eight pércent in 1961 to forty percent in 1971. Tt partly reflected that the central funcs

_“t]ons other than Shop'a increased during this decade in the central shoppmg area of the city.

: The number of thoreughfare shoppmg centres has decreased from seven to ﬁve, whc-v
-réas the number of neighbourhood shopping streets and isolated shops increased. There were f€m -
-mieighbourhood shopping centres in 1971, while the number was only seven in 1961 (Table 4).

Table 3
- Herd ; " Retail Structure, 1971%
Centres S - "Number ) ~ Ratio
[71‘] . Central Shopping Centres : 1 - : 5.0
[2] Thoroughfare Shopping Centres 5 2.0
"[3] . Neighbourhood Shopping Centre o 10

Source - Field Survey 1'98‘1.‘
*. Isolated Shops are not Shob_vn;
The decline of thoroughfare shopping centres was mainly due to decrease of pedes-
_- train traffic, which was caused by the intfoduction of modern mode - of transportdtion The

- increase in the number and  the 1mportance of nelghbourhood shopping centres. was obvxouslg;
- attributable to the growth of the cnty This also accounted for the isolated shops. :
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T}m change was equally prominent in the retail types. Retail units dealing in-
<qural-oriented traditional clothing and graments and household goods were replaced dy more- -
competitive other retail units .The relative importance of the traditional clothing stores, food .
grains and household goods measured in terms of the numerical strength has declined (Table 4) ;.-
“The percentage of traditional clothing stores has decreased from ninteen in 1961 to eight Percent -
in1971. On the other hand, modern clothing stores has increased frem two percent to eleven :
percent during this decade (Table4). The growth of tourist oriented retail units 4%y and-
variety foreign goods (3 7;) Wa"s*notable as such establisnments did not exist in 1961 in the’
«entral shopping area (Table 2) The drastic decline of shops dealing in convenience goods was.-

another feature of change .

The number of retail establishments in the thoroughfare centres has increased but the=
-percentage of retail establishments has dropped from twenty-eight in 1961 to twenty-one in
1971. Moreover thr ‘characteristic features of shop types have also changed. In Kalimati new -
shops oriented # increasing vehicular traffics rather than to pedestrain ones have emerged. The™
growth of restaurants has remarkable (Tablé 4, Though Chetrapati and Shorhakhute thorough-
fare centres have mentained their fromer = characteristics to a great extent, many shops serving -
-neighbouhood areas have developed. But these areas could not attract shop types oriented to -
vehicular traffics as in the case of Kalimati. And they remained dependent virtually on pedestrain -
traffics. In Boudha more new shops oriented to tourism have development (Table 4). In the case
.of Chabel, the new residential development in this area has given riseto increasing number of -

shops serving the local customers rather than the people of the hinterland.

In neighbourhood shopping centres, the percentage of shop units has increased from .
sixteen percent in 1961 to twenty seven percent in 1971 . There have been recognisable changes .-
in shop types in these centres also to meet new needs$ and standard. These changes are clearly -

wigible from Table 4,

In response to the expansion of built-up area the number of isolated shops also -

zose significantly.

The change in the locational arrangement of shopsis also notable. Generally, the-
pature of changes, that has appeared during the dscade 19611971, has distorted the traditional
ecology of retail units in most of the major shopping centres in the city., New addition and
changes waich have come in respoinise to new developments and f,ashion"could not,'however; .

replace the trgdit’ronali pattern of location of shops . Therefore, the locational arrangement that-
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was dm:,z,m;b}e in 1971 was tranmnona! in- chamcter In the centml shoppmg centre, the shop-
groups of metal goods and- iraditional clothing Storcs were mvaded by tourist oriented shops,
modem mothmg stores and modern v‘mcty stores . As a result, the original form of shop
afﬁmty ime changed me g to the time lagin the new ecolﬂgwal sub-formation, the pattern of
shep- asmcaatmn was characiensed by mixed form hence compllcated in arrangement Similar-

irans”mnal trends have been associated w1th other shoppmg ‘centres as well (Table 4) .
"l B changes m Retail s‘tructure betwean 1971- 1981

S Durmg the decade 1971 1981 change has been hngh’ly promment The schange
Whlbh is ref lected in the strug turc, shop typcs and shopaffmxty is attributable to the factors like
mcreasmg mf ow of tourists: devclopmcnt of modern 1ransportatxon and commumcatmn links
of the city with forelgn countriés and other parts ‘of the couutry, § the growth of population,

: @hysxcal expansxon of the cxty, and neW fashlon and out]ook ‘o

w

: ln 1981 flve rank- hlerarchy of retall centres has developed (F g 1lc. ) The structure
conforms very closely to: the emperlcal model of proudfoot 14 The structure consists of centrak
:shoppmg; centre, outlymg centre, thorouhghfare shoppm g centre neighbourhood shopping centres
-and isolated shops . The number of shopplng centres follows a pattern in the first four
thigher g grades in the order of 1: 3 3; 11, Th;s dlffers markedly from the norm of Chmtaller &

~mode! 16 ~

Although rank-h‘iem’rchyiof sheppirg centres has been recegrised cn the basis of

sources of customers as noted above, neat demarcation between successive ranks cannot. be

made Differences which are reflected in shop types are margmdi in some cases . Even the vari--
Aation in the sources of customers is not hxgh Chabel . whxch now ranks as neighbourhood
shoppm centre snll contalns many shops which arc charactenstlc of thoroughfare shoppmg,

.centres . For mstancc, about twenty-two percent of the total local shops reprcsént traditional -

clothmg stores whlch ara characteustlc of thoroughfare shoppmg centres.} Similarly, Soyambhu

i shou}d be mterpreted as a nexghba»urhood shoppmg centre of _special naturef as it'is dominated.

) by tcuust-omented shops However, there are: several other, ahnps which; aresof neighbourhood

8 charactel and the majorny of the customers ‘ars Iocai Thexefore, the step-like arrangement of

14 M. J Proudfoot op. cit., FootnoteS it T e
. 15, See E. Ullman “A Theory of. Locatxon For Cities”, American Jddrmﬁ of Sociology. XLVE, (1941), pp.

. 835-¢64. #
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fdxfferent groups of shoppmv centres should” be iaterpreted with due consideration of the

;hmltatloﬂs

The most impertaet strﬁetmel change during the decade of . 1971-1981 has been' the
rapid spatial expansion of the shopping centres.  Thisis especially .prominent in the 'centra®.
- shopping area, The adjoining allies which were previouly essdciated with isolated shops "end_ )

-neighbourhood shopping centres have become continuoes part§-of  the central shopping area,
- 014 buildings are replaced by new ones to accommodate new " functions. vertical eipansm'ﬂ'ié
-reflected in the infiltration of retail and other commercial uses into the resedential parts” of
-upper floors. As the process of the outgoing of people from thlS no1sy and congested part ‘of
-the’ c1ty to suburban area has started, the precess of chang in the uses of bulldmg existing now

-.as mstltunonal deserts is gomg w1th full speed o S

' In the outlying and thoroughfare shoppmg centres, the expansmn has ‘been ax1al ‘Ag
‘a result, the detached ckusters have become Physically linked. ThlS is clearly seen in the case of
Shorhakhuta and Chhetrapan ‘Kalimati and Tekw, and Dllhbajar Bagabajar and putah Sadak.

"However, vertical expnnsmn except - for - the Iocatxon of few bue&ness estabhshmems and

: professmnal servxces is not well perceptible in these shoppmg centres

The'ehang'in shoh typ;es is high]y hoteble. In the central shopping area, fhe"t‘ra(.iit‘i'eneij
-clothing stores have virtually disappeared by 1981, while in 1961 and 1971 these outlets repre=
sented nineteen and eight percents of the total shop-unitsin the ‘central area respectively, The
- relative 1mportcmce of modérn clothmg stores has slighily declined during this decade {Table 5).
- The most remarkabel i increase has been in the case of totirist-oriented shops (12 percent), vanety '
;forelgn goods- (10 percent) and modern restaurants (1 1: percent) (Table 5). b el

The shop types whlch have developm in out}ymg boppmg centres dvrmg tl e dccqée of

]971 1981 vary from centre to centre dependmg cn the Iocatlon In Durbar Marga and Thamel,.

“tourist-oriented shops are highly dominant. Such shop types do not exist .in Dil lbaja;—Begaba-r
_jar and Teku. Food: grain shops and outlets deeling' ‘in'. miscellaneous goods have developed in
Dillibajer-Bagabajar and Thamel, while they do not emst in  Durbar Marja at all. Thevefors,.

“the Durbar Marga area should be taken as a specxal out}ylng shopping centre, On the other
“hand, Tekw is- predomineuntly dssociated with shops uea]*ng in  construction materials. Restaur~-
;ants are numerous in all these centres (Table 5). Stores like furniture and construction materials,

-which requir large space, have developed in these centres except in Durbar Marg"a( which * has
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“ﬁ“ge’{;co;‘me associataé with two specialized outlets, tourist-oriented units and restaurants (Table 5)..

In thoroughfare shopping centres, food grain stores, micellaneous shops and restau-
rants are found in all centres. Traditional clothing stores still continue to existin two centres.
u{i‘abievﬂ), Boudha is different from other two in the _éense_ that tourist oriented shops, which do
mggte;ist in other two centres, are héi ghly dominant in this place.

Generally, places located in the vicinity of tourxst spots have become increasingly the:
’focal pomts of tourist-oriented shops, while places associated with - hmteﬂand-generate:
peéastram traffic continue to have tradltmnal clothmg stores, food grain and mlscenaneouc
shapn

In neighbourhood shopping centres, the:dominant shop types are food grain stores,
ﬁmsaallamous shops and restaurants, while in "soma Tcentres located along the streets with "

"?io?.lflit traffic have atirasted aO’IlS taunst—omant&i shops (Table ).

Thers have been notable kchanges in the locational arrangement of shops ‘alse. In the-
cantral shopping'araahighly spe‘c'ializcd shop groups have developed by completely rcplaciﬁg"
old clustera. The pattern of shop affinity developed by 1981 is quite different from that of1961,
”Ther& &8s spots sxciu&ively occupied by tourist-oriented shops, variety foreign goods stores and’
madom clothing stores, Such places include Jhechben, Inérachovk, Makhan, New Road and-

Kama]achr The hypothesis which could be postulated to explain thls pattern would be compe-

tltxon ‘and shopping behawour Shops of competitive character have grouped to- gether This is
well explained by rent paymg capability ‘and shoppmg behaviour of customers who prefer to
havo careful selection in buymg shnppmg goods including costly tourist-oriented outlets The-
ecologlcal sub- formation of ladies* saries is notable in Indrachouk. There has been increasing.
‘siumber of female customers who are very particular in selection. of brand. They pormally visit
:several shops before makixig final decision in purchasing. This explains well the pattern of shop:
‘affinity developed in several places of the central shopping area. The same explanation applies-
o the shops which deal in costly tourist-oriented goods. :

1n outlying and thoroughfare shopping centres, shop affinity pattern varies from
‘place to place, hence a single hypothesis can not.explain if. In most cases, itis found that the-
. docational arrangement of shops is complementary rather than competitive; The lack of speciali-
- dsub-groups is partly due to limited numerical strength of the Individual types of shops. The
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Qompgﬁmﬁmary character in the location of shops is more Lﬁeaﬁiyseﬁﬂ m i?l@ ﬁ@igEBnghﬂﬁég
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shopping centres thanin the outlying and m@wughfam Sheppmg cmm‘@s S

e

1& 6 Concﬁusmn

There have been fundamental changesm retail stru«cture m the cny of Kaﬁ]mandtg

durmg the period from 1961 to 1981. The development of retail land uses is seen m "both the-

,\jﬂumber of shopping centres and the increase of the spafual extent of the exxsting centres., The-

:chaﬂgc in shop types has been predominantly from the tradltloﬁal deihmg stores and metal

goods shops to tourist-oriented shops, modern clothmg stores and Vamety forelgn goods shops. -

Equally important is the change tuat has take place in the pattern of shop aﬁimty Thus, there-

: Mave been fundamental changes in retail structure of thc GLtV dm‘mg the iast few years




