BODHI: AN INTERDISCIPLINARY JOURNAL

Vol. 2, No. 1, Serial No. 2, 2008

BODHI

An Interdisaplingr’

i cation
Department of Languages anc d Mass Commuinicati
Kathmandu University

Published by

DEPARTMENT OF LANGUAGES AND MASS
COMMUNICATION

KATHMANDU UNIVERSITY, DHULIKHEL, KAVRE, NEPAL

http://www.ku.edu.np/media

media@ku.edu.np



148 Al-Hasani, Influences on Media Content

Influences on Media Content: Levels of Analysisin
Developed and Developing Countries

-- Abdulmonam Al-Hasani
I ntroduction

The aim of this paper is to analyse and discussrétieal
frameworks that relate to influences on media aunt€his is
to identify the suitable models or approaches fadyng the
influences on media content at news organisatibosachieve
this aim, the paper will include two main sectiotise first
section uses a macro-sociological perspective afidliscuss
two main theoretical approaches, the political ecoy and
cultural approaches. The second section lookssakess on a
micro-sociological level, using the social orgatisa approach
to analyse the definitions of news, news valuesekgseping
and the influences on media content that are iatdo news
organisations.

Theor etical Frameworks

Diverse frameworks have been employed for studytimeg
influences on media content. Gans (1980), Gitli88(), and
Shoemaker & Reese (1991) summarise the theoretical
frameworks in five main hypotheses (see McQuaiD®0p.
246). Different frameworks have different assumpmtio for
instance, regarding whether mass communication anadé
'neutral’. And, plurality in terms of conclusiomssalso obvious.
A ‘mirror approach’ assumes that the mass mediarrately
reflect the social reality for the audience. Mecli@nnels in this
approach are just ‘neutral’ channels, which reftbet world as
it comes with little or no distortion. However, srapproach has
been criticised by many researchers (e.g., Lippmd@22;
Fishman, 1980; Strentz, 1989; Beardworth, 1980;s@fat&
Hill, 2000), who have argued that news is not rautbut
selected and produced in news organisations.
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One of the comprehensive models of news produgtionesses
has been presented by Shoemaker and Reese (1994). 19
McQuail (1994, 2000) has presented ‘a similar bodiied’
version of the hierarchy model employed by Shoemakel
Reese. The focus of McQuail's model is on the ‘news
organisation level’ and the relationship betweer thedia
organisation and other agencies, institutions, soaety from
one side and the people working within these news
organisations on the other side. According to thisdel, a
media organisation works under pressure from differ
sources: its audience, owners, social and poliiitstitutions,
advertisers, news sources, investors. These calivioed into
two main categories: economic pressures and social and
political pressures. The relationship between thég®
categories and the media organisation depends @rinthin
goals’ of the media organisation (McQuail, 1994186-211).

Influences on News Content (Macro-level Analysis)
Palitical Economy and News Or ganisations

The original idea of the political economy framekowhich

has its roots in the work of Karl Mary, is thatraadl powerful
group, the ‘ruling class’, dominates, by its ecormownership

of organisations in societies, the ‘working clas¢sse Barrat,
1992). This means the final product of ‘ideas’, evhiare
produced by organisations including the mass media
organisations, reflects the interests of the spwierful groups

in the society.

This approach had been analysed and elaborated dmy m
researchers in the capitalist, Western countrigg, (@unstall,
1970, 1980, 1992; Golding & Elliott, 1979; Golding
Murdock, 1996; Murdock & Golding, 1973, 1977; Wesdd,
1977; Boyd-Barrett, 1980; Schlesinger, 1980, 1986grine,
1994; Curran & Seaton, 1991; Chomsky, 1989; Chomsky
1997; Herman & Chomsky, 1994; Herman, 2000), wheeha
concentrated on the link between the ownership efdim
organisations and the control of these organisgtiont-put.
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Questions of the relationships between the owners
(businessmen or governments) and news organisatiang
economic determinates affect the daily journalisorky how
political groups or advertisers control the mediatent -- all of
these questions can be answered by this approastdtystand
the factors that shape the content produced by esmeis
organisation (Schudson, 1989, p. 266-269; GoldingI8ott,
1979, p. 159).

The economic factor is the main element in thisreagh in the
capitalist countries (Fishman, 1980, p. 149-50)vifen, et.al.
(1982) argue that the closely related theory wigplains the
content of American media is that the commerciatlimeare

moneymaking, produced by the business class inos

interest (p. 71). Market place competitions argrefat concern
to owners and managers of news organisations. i$tose of

the reasons for bureaucratic routine in newsrodesvspapers
should arrive at newsstands on schedule. If naifless may
buy the available competing newspaper (Fishman),198146;

Golding & Murdock, 1996, p. 11). Thus, the persohow
finances the newspaper will control the final prodof the

media organisation. This influence can be achievsd

designing the whole strategy or policy of the orgation or

intervening into the daily practices of the jouisisl.

Roshco (1975, p. 118), on the other hand, concldidgdnews
judgment is a ‘reflection of the economic and pceik
arrangements that control the social order andesltapsocial
values’. He emphasized the relationship betweemgists and
audiences, and asserted that a news organisatiaidsstudy
its audiences continually to see the changes witihém over
time.

Another part of the economic dimension that affebts news
content is technologies that are used by each peganisation
(Golding & Elliot, 1979; Smith, 1977; Parker, 199¥,21-44;
Shoemaker & Reese, 1996, p. 215; Aldridge, 19941%.
Cottle, 1993, 1999; Schudson, 1996). The questidow new
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technology affect the final product, by both pradore and
distribution, is still new in media research. Nesehnologies
that are used in newsrooms have made the processies than
they were in the past in terms of time and effort.

Herman and Chomsky (1994), by their ‘propaganda etipd
added another side to the discussion of the paligconomy
approach in the capitalist Western countries. iafpthis model
argues that the media product is a propaganddadogiolitical
elites who hold power in the liberal democratic rmipies
(Herman and Chomsky, 1994, Chomsky, 1997; Chomsky,
1989; Herman, 2000).

Government/Press Reationship in Developing Countries

The discussion about the relationship betweenip®ldand the
media in the Arab world and developing countriegémeral is
more complicated. The influence of the politicasteyns over
the news organisations in the developing countriegeneral

and Arab countries in particular is much more dilec

(Mostyn, 2002; Abu-Osba, 1999a, 1999b; Shah, 1b@6nada,

1993; Al-Jammal, 1991; Rugh, 1979, 1987; Badran3819
Almaney, 1972; Stevenson, 1988; Vasquez, 1983).média

in the developing countries are newer than the aédithe

Western countries. Most of them were establishedthat
beginning of the twentieth century by the new gawegnts as
tools to support their development programs (Nad€83; Al-

Jammal, 1991; Hamada, 1993; Tarabay, 1994).

In the 1980s, the degree of ownership and coniffdrd from
one Arabic country to another. According to AbuZ§1986),
five countries have public ownership of newspapfraq,
Syria, Yemen, Libya, Algeria). Ten Arab countriesvé both
public and private ownership (Egypt, Sudan, Saudabfa,
Kuwait, UAE, Oman, Tunis and Morocco). Only one oy
(Lebanon) has private ownership alone (Abu-Zai®6l 9. 23-
28).
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Most governments in developing countries contrel tlontent
of their countries’ mass media directly (by goveemt
ownership of media) or indirectly (by direct or irett
subsidies for private news organisations) (Mostg802, p.
159-170). The governments in the Arab world conttnel mass
media directly by their right to make or reject ipé&sion to
establish a news organisation; official censorgiypaws and
instructions or indirectly through economic contrexerted by
cutting subsidies.

The press organisations in the Arabian Gulf (Bahr&iuwait,
Oman, Qatar, Saudi Arabia, UAE) are characterizecddme
researchers (i.e., Rugh, 1979, 1987; Al-Jammall1%@rabay,
1994) as loyal to their countries’ regime and a®iding
publishing critical issues. Nevertheless, one camemeralise
this description to all the countries. Kuwaiti joatists, for
example, more openly criticize government policeesplans
than do journalists in the other Gulf countries:JAkeera TV
channel, in Qatar, made many challenges for Araleigonents
by broadcasting very critical issues (politicalpeemic, social
and cultural issues) related to the Arab world.réfere, many
Arab governments (e.g., Egypt, Saudi Arabia, Jortlane had
problems with this channel, because its broadaastircritical
issues (e.g., human rights, civil society and deamcin the
Arab world) about these countries (see EI-Nawawyd an
Iskandar, 2002; Alterman, 1999; Anderson & EickadmB999;
Rathmell, 1997).

The political approach gives a general picturet(ihaa macro
analysis) of news organisation work in differentisties. This
point, argues Schudson (1989, p. 268; 1996, p.,1¢8pth the
strength and the weakness in the approach. Itassttength
because this general picture helps to show how anedi
organisations work, the relationship between medié power,
especially the political power, and the role of iaeid society.
However, the weakness of this general pictureasittfails to
answer questions dealing with the daily practicecdating
news in media organisations.
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M edia Organisations and Sour ces

The macro-level analysis of the political econonppr@ach
also highlights influences from outside the medigaaisation.
These influences can be summarized in sourcesfamiation

and sources of revenue (Sigal, 1986; Fishman, 1980;
Shoemaker & Reese, 1991, 1996; Gans, 1980; McQLE6H,
2000).

There are many kinds of information sources: los@lrces,
national and foreign sources, state and regionairces.
Revenue sources include audiences and advertisgnsnation
sources include social institutions such as busiaesl official
sources. Official sources, as part of informati@urses, are
preferred by the journalists not just because they easy to
gain access to, but also because some reporteue dhgt
official sources have important things to say’ (Shoemaker &
Reese, 1991, p. 152).

Revenue sources (advertisings and audiences) incapgalist

free-market countries are other influences on mediatent.

Media scheduling and planning reflect the interedxt

advertisers. This influence of advertising comespbgviding

information that has ‘promotional value, producag#ment,
and sponsoring (McQuiail, 2000, p. 261). Advertisimghrabic

and developing countries also affect on media cdntait less
than media organisations in the free-market coesitrmhis is
because of Advertising market in Arabic countriesery small
comparing with the developed capitalist countridbu-Osba,

1999a). Nevertheless, advertising is the main afdancome
for all media organisations in capitalist and depéig

countries. However, advertiser influence is ‘etltjca
disapproved’ (McQuail, 2000, p. 262) and media piggions
have to keep its content, especially news contmgy from

advertiser influence.

Readers, as a second source of revenue, are thee fuf
greatest power (Murdock, 1980, p. 42; Whale, 197.782;
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Turow, 1992, p. 97). They are significant factorg only in
shaping newspaper policy, but also they are impottaattract
advertising revenue. Gurevitch and Blumer (1977plessise
the role of audiences in shaping the content, iyt firgue that
this role differs according to the system in whidews
organisation work (p. 251-269). However, news puobidn
studies show that readers do not know about nepgstieg and
‘journalists write primarily for themselves, forein editors, and
for other journalists’ (Shoemaker and Reese, 1p996). This
thesis aims to show to what extent that journalistOman
know their readers and to what extent that reagder®man
influence news reporting.

Cultural Approach and News Organisation

Schudson (1989, 1996) brought a new dimension twsne
production studies by using the cultural approadbng with
the political economy and social organisation apphes. The
culturological approach studies the relationshifwieen media
and society to give a clear view of how media oiggtions are
influenced by the ‘cultural ait'of the ideological atmosphere in
any society, which tell media what should and wdiaiuld not
be said (Schudson, 1989, p. 278).

The ‘culturological® (or anthropological) approach investigates
the constructing force of a broad cultural symbgbtem
(Schudson, 1996, 1989; Allan, 1999). Because opthlipose of
my research, | wuse the cultural approach from an
anthropological perspective, which analyses how ghesn
culture influences the news production (Schudso®39)
Culture refers to sets of values, traditions, amhg of life in a
particular society, which are different from thoeé& other
cultures or societies (see Scollon and Scollon51898Shagsi,
2000). News, in this perspective, is a culturaldoc produced
by journalists who believe in specific cultural wes. Many

! This term used by Hoggart (see Schudson, 19857§).
2 The term used by Schudson, 1989, p. 275
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studies have used this approach to analyzing jtistica
practices (i.e., Peterson, 1979; Hansen and Lit®®4}; Ettema,
Whitney, & Wackman, 1997; Shaari, 1997; Zhu, eti97).

In his study about news workers ®he Timesin England,

Peterson (1979) found that preferredotdlish and the role of
their cultural background in selecting foreign newsms.

Peterson (1979), who emphasised out the importanhdhe

cultural approach in news production studies, iatid that the
cultural background of journalists and correspotslers

important in selecting and gathering news (p. 118}1Zhu,

et.al. (1997), in their comparative study of jodista in China,

Taiwan, and the United States, found that sociefilences

have the ‘strongest impact on journalists’ view w@bmedia
roles’, an impact greater than organisational adividual

influences (p. 84). Thus, the cultural context diene news
workers making their news content is essentialrnalyse the
content and the influences on media content insagiety.

Ideology and News Or ganisations

Many researchers argue that news content, aswaaytroduct,
is not neutral, but ideological (e.g., Golding &li&, 1979;
Golding, 1977; Gans, 1980, p. 30; Davison, et.8871 p. 75;
Hall, 1993; 1989; Hall, et.al, 1978; Heck, 1981).
‘Ideology’ is defined as follows:
A system of ideas and beliefs about human conduct
which has normally been simplified and manipulated
order to obtain popular support for certain actjcarsd
which is usually emotive in its reference to social
action (Watson and Hill, 2000, p. 144).
By looking at ideology, researchers focus attent@n the
symbolic influence of media on audiences (Hall, 3,99989,
1981). Gans (1980, p. 80) argues that journalispgess the
dominant political ideology; they often do so unsoiously
(see earlier discussions on political economy eas)i

Mudgal (1995) tries to understand the media’s i@hghip with
‘terrorism’ and the state in the Indian Punjab.afigued that,
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News is a process by which the society comes tavkno
itself. This understanding of the media-society
relationship helps journalists to form a ‘working
ideology’ for them, which may have little to do tvithe
actual process and practice of news productioB%p.

The results of Mudgal (1995) showed how the stdgdines the
conflict, characterizes violence and labels pegtets’. The
study brought together many aspects of other neadugtion
studies. Interviews with the participants of theaftiot added a
new dimension in news production studies. Howether use of
the ‘propaganda model’ to study war time coverageai
developing country was not appropriate, becauseansggdtems
in most developing countries support their govemmimehich
means that those systems directly use the propagenodiel.
Governments in the developing countries control thedia
more during war times than at any other time (sé&iAdi,
1995). However, this model as Herman and Choms8941p.
1), show is appropriate to United State’s media,ictvh
indirectly support political elites.

Another point related to ideology that many Araldod
researchers from developing countries have raisedan
imbalance in the flow of information from the dewpéd
Western countries to less developed countries (Aalonan,
1984; Al-Srayrah, 1989; Drwish, 1998; Saleh, 1993)wish
(1998: 23-5) indicated that news production stuthethe Arab
countries should cover the influences of intermalp
especially Western, content on the domestic newseoh
Saleh (1998, p. 20) believes that the definitiohsdeology
relate to capitalism and Western societies, which @ give
the consumers what they want without considerimgititerests
of societies. According to Saleh, although jousralin many
developing countries operates within different raedystems
than that in developed countries, the Western mestilh
dominates over these countries and news orgamsawahin
them (op.cit., p. 23).

© 2008 Kathmandu University, Nepal. http://iwww.ku.edu.np



Bodhi: An Interdisciplinary Journal2 (1) 157
This is an old problematic issue, which has besoutised by
many media researchers (Mowlana, 1977; Al-Ahmed719
Lule, 1992; Wells, 1981). Mowlana (1977, p. 73)ersfto the
importation of Western mass media to most MiddlestEa
countries. He noted that can be seen on two leyéls:as
imported communication technology through introduwetof
the printing press, telegraph, telephone, radieyvigon (and
Internet), and (2) as various forms of nationalism,
modernisation, ideology, news and most entertaihniermost
developing countries, the political, bureaucratid atellectual
elite (or ruling class) plays the dominant majderim shaping
the structure and function of the press (Mowlarg,71 p. 79;
Al-Shamari, 1989, p. 36). Mowlana (1977, p. 80)uag that
the media content, especially that of press, isdasigned for
the elite in developing societies, because ofeiflity. The
United Nations (UN) Development Program report shadkat
nearly 100 million people of the 335 million in tlAeab world
were illiterate. Three-fourths of them were aged th545
(International Herald Tribune, January 8, 2008).

The above-mentioned studies have investigated tieats
production by journalists that either have the sarulure air’
or are part of a hegemonic ideology. However, oaanot
generalise from the findings of these studies tosatieties,
especially where journalists from different so@sti and
cultures came to work within the same place, sici@bic-
language and English-language news organisations.

Social Organisation of News Production (Micro-level
Analysis): What is ‘News'?

The field of the ‘sociology of news’ examines twoaim
guestions: ‘What is news?’ and ‘What makes news@iber,
1999, p. 3; Berkowitz, 1997, p. xii). The definiti@f ‘news’ is
one of the complex issues in communication studidss is
because no one definition is shared among researche
among the journalists themselves. Lippmann (1928} is one
of the essential sources in the field of news,rdsfinews as a
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social product of journalistic routines. Roshco 18P argues
that news is ‘more easily pursued than definechaacteristic
it shares with such other enthralling abstractiasslove and
truth’ (p.33). Gieber (1964, p. 218) argues thawvsés ‘what
newspaper men make it'. News is ‘manufactured byrjalists’
(Cohen & Young, 1973, p. 97). News for Fishman (098
‘the result of the methods news workers employ8@,9. 14).
Researchers in Western countries define news asdugi to
sell (Martin & Chaudhary, 1983, p. 3; Nasser, 1983,34;
Grossberg, etal., 1998, p. 14; Schudson, 1995,29).
However, many researchers in Arabic and developmmtries
reject the Western news model because they ssaiitquitable
for their societies (see Nasser, 1983). Most rebeas in these
countries define the news in relation to the dgwelent of the
society (Saleh, 1998, p. 19; Abu-Zaid, 1981, p. &Fculnabi,
1989, p. 241).

The definitions above make apparent the difficaltresolved in
defining news, for Western researchers (i.e. Atthgil976;
Hartley, 1982; Hetherington, 1985; Fishman, 1980) o
researchers from developing countries (i.e. Sal2898;
Abdulnabi, 1989; Nasser, 1983; Abu-Zaid, 1981). @dth
researchers have not defined the news, but radsarided the
processes of news action as a manufactured pragcess
Lippmann, 1922; Cohen & Young, 1973, 1981; Gieli®&64;
Fishman, 1980; Strentz, 1989; Beardworth, 1980;s@fat&
Hill, 2000). As Altheide (1976, p. 196) said, neeanot be a
‘truthful and complete account of the social worltfo news
organisation can report every event of the sociatldv The
definition of news as a ‘mirror of reality’ was tisised, also, by
numerous researchers (Berger & Luckman, 1966; Taohm
1978; Parenti, 1993, p. 52; and Shoemaker & ReE3®6, p.
37).

Based on the above discussion and the differenstegebn the
Western and developing countries in defining neimsthis
paper the term ‘news’ refers to a product thatelected and
influenced by many factors inside and outside theavs
organisation. Thus, news, is not seen as a ‘mafoeality’, but
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rather as being selected, shaped and produced \Ws ne
organisations.

Mass Communicator inside News Organisations

The early studies of news sociology began with ¥/it950).
He suggested that journalists act as gatekeepermeafia
messages. They select the events which will becomwes’.
Breed (1955) examined how journalists become seetlto
their jobs. His study showed the way pressure exact
conformity in a newsroom. ‘The reporters learn what
management wants and then pursue what is in their mest
interest’ (Breed, 1955, p. 326-335).

Chomsky (1989) and Parenti (1993) assert the irapod of
the role of the journalist in news selection and/ler self-
censorship in shaping the content. Curran (1998)ex that
controls operate ‘unobtrusively’ through beginningaff
selection, and through self-censorship rather tiiaough
obvious coercion (p. 84). Ericson, et.al, (1987icate that
journalists’ cultures and attitudes affect their rkvoin
newsroom. All the previous views pay attentionhe journalist
in the news organisation who works as a gatekedjes.leads
us to the gatekeeping model in news productionesud

Gatekeeping

Lewin, a social psychologist, coined the term ‘gatper’, and
then several social scientists (e.g., White, 195i@ber, 1964)
applied it to journalism to refer to the persongersons) inside
news organisations who decide what is and whatois be
published (Schudson, 1989, p. 264). White (195Q¥ietd a
gatekeeper (or ‘Mr. Gates’ as White calls him) éore week
and found Mr. Gates decided which wire serviceiassowould
run in the paper and which would not. White four t
gatekeeper highly subjective in what he decided levcae
‘news’. In contrast, Gieber's study (1964) of setewire
editors in Wisconsin found the telegraph editorbw "...
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preoccupied with the mechanical pressures of higk wather
than the social meanings and impact of the new8641 p.
175).

Thus, there is a contrast contrary in the resultd\thite’'s and
Giber’s studies. The two communicators in the teth Istudies
are both gatekeepers who decide which items cosildevs at
the end of the day. But White (1950) stresses dlee af the
gatekeepers’ attitudes and values, whereas Gieldi®64)
argued that the role of the gatekeeper is justisydautine.

No one can ignore the role of gatekeepers in sla@End
constructing news, and it is not always the roleMf. Gates’
to fit the item to the size of the paper. The gadpler chooses
the news and sometimes rewrites it to publish énrtewspaper.
However, the gatekeeper works within the contexbtbokr
factors that shape news. Therefore, many reseasckelq.,
Gans, 1980; Nwanufero, 1984, p. 11; Schudson, 12896;
Shoemaker, 1991; Tuchman, 1991, p. 91; and Abu-CQ4%9)
extended the concept of gatekeeping to includer dtwtors
that have stronger effect on the process of newslymtion
such as the political, economic and cultural fastahan the
effect of the ‘traditional gatekeeper’. The constion of news
is not made by journalists, publishers, or gateleespbut in the
process by which alparts, routines and arrangements of the
organisation create news.

Gatekeeping also can be affected by the ideolodiieoEocial
system in which the gatekeeper exists. The idexbgystem
causes the gatekeeper to select items that seeveutipose of a
powerful elite. Shoemaker (1991) extended the gafikg
model to cover three main levels that affectdbeision of the
gatekeeper: individuajournalists, the organisation, and the
society. She identified various psychological psses affecting
the gatekeeping process. She also argued that Istariees
affect news content and that news organisationateelery
strongly to the social system in which they opefate also
Shoemaker, et.al, 2001).
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News Values

The approach of social organisation of news worla asicro
level analysis also includes news values perspectNews
values in news production process organise newsctsmh
process by suggesting a number of values that guide
gatekeepers to select or reject news items. Thamot be
separated from the gatekeeping perspective, because
gatekeepers use these values to select or rejet items.
Galtung and Ruge (1970) suggested that there weebsd
‘news factors’ affecting the selection or rejectipmocess.
These were 1) frequency, 2) intensity, 3) clariy, cultural
proximity, 5) consonance, 6) unexpectedness, 7jirogty, 8)

both the composition and socio-cultural valueshef$ociety or
gatekeepers, 10) elite nations, 11) elite peopled d2)
something negative. This model was widely inveséidaby
many communication research studies in the West and
developing countries (i.e., Gutiezzez, 1992; Lul992;
Ericson, et.al., 1987; Stephen, 1980; Gans,1980imR1979;
Galtung & Ruge, 1970; Schoenbach, 1983; Hartleg219

The list of news values that may guide the joustalor
gatekeeper) in the Western countries in selectimgwas item
includes immediacy, proximity, importance, unuseah)
human interest, conflict, size, novelty, timelineaad drama.
Even given these broad common values, the newsgaihend
selection choices of Western journalists and newarosations
differ in many ways. These differences depend enstciety,
and on the newspaper, its policy, journalists aadlers.
Differences in news values are even more evidergnwine
compares journalism work in Western countries, the
Communist world and developing countries Journaligork
in the Communist world was seen to be a propagametium
for the party in power (Martin & Chaudhary, 1983, 36).
Thus, the gathering, selecting and publishing eisxdepended

on ideological elements (Karch, 1983, p. 111). IKarotes that
news values in these countries related to the CarisnRarty,
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and the journalist in these countries was empldyethe Party
that is in the power. Another news value in the Gumist
world was social responsibility. News, as a péarthe society,
was expected to be positive, and effective, anéniphasise
government achievements. News could also be dritcd only
of those who were against the Communist Party. Newtbe
Communist world was also required to be educatwel
cultural. It was presented to educate the publauathe Party's
ideology. Like in the Western world, human interesis as a
news value in the Communist world. However, as laend
(1983) observes, in the Communist world there was a
ideological theme that news was about the peopdeireral but
not about a person himself (p. 82). Newspapers hiesd
countries gave attention to readers’ letters wisigpported the
Communist Party’s policies. Some other news valineshe
Communist world were nearly the same as those th the
West, such as immediacy, proximity, and importaibce these
were considered less important than those notedealty
Lendavi (1983) and Karch (1983), and they wereuggpsrt the
ideology of the Party.

In the developing countries, the situation is mdificult to

describe because of the large groups of countriédrica, Asia
and Latin America that are included in this cldsaifion. The
Arabian Gulf countries, for example, are in a bredeonomic
situation than Arabic countries in North Africa imany Asian
countries. These countries differ in their politieconomic and
cultural systems from the Western countries. Howewome
thing shared by the media in all the developingntaes is the
value placed on ‘development’ (Lule, 1992, p. 56pke, 1983,
p. 95- 110; Hester & To, 1992). Supporting ‘devehent’ is

the first news value in the developing countrieewl is
valued, in these countries, if it supports econgmialitical,

social and cultural efforts of the government ie society.
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Daily Routinesinside News Organisation

The routine processes practiced by individual jatists inside
news organisations is another factor that influenceedia
content. News organisations face time and spadéations in
delivering the product to readers. Therefore, iessential to
understand the routine news work before analysitigero
influences in the news making process (ShoemaleRaese,
1996, p. 109; Fishman, 1980, p. 15). In their staldgut routine
practices that defines news production in threentas,
Nigeria, Sweden and Ireland, Golding and Ellio@{2) found
that production fell into a cycle of four sequencgekanning,
gathering, selection and presentation (p. 70). @hision and
others (e.g., Ericson, etal, 1987) guide news ywton
researchers in their examination of the relationdigtween the
work of individuals and the news organisation’s
responsibilities.

The role of the communicator’s routine is also hyghoted in
works of Tuchman (1978). These studies conducted
microanalyses of daily routines of journalists aedorters, and
found that the social world is ‘routinely constrett However,
the method of these works was criticized on lingiigrounds.
For example, Van Dijk (1988b, p. 7-8) argued thhist
‘microanalysis also requires systematic descrigtiohnews as
a product of news-making practices’. Other reseasciiGans,
1980; Hetherington, 1985) combined macro analyséh w
microanalyses of news organisations, news routiaed, news
values. However, these works did not show exactiy the
journalists interpret news and how their interpretes shape
the final product (Van Dijk, 1988b, p. 7). Althoufiitusing on
the linguistic dimension of media content, as Vdjk [1988a)
shows, by using discourse analysis or semioticseb@mple
helps in knowing news values or newspapers’ idaefogthe
linguistic approach alone cannot provide any rateva
information about daily practices inside media orgations. It
can give a very narrow picture about the differsnize using
language of the content, but this should be supddny other
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approaches of news production to show other fattatsaffect
news content. Thus, combining macro analyses witbram
analyses gives more accurate picture of the processews
production than adopting usingnly a micro level analysis,
such as the linguistic analysis, in analysing iefilces on news
production.

Summary

In the 1970s, many studies (e.g., Epstein, 1974hBm 1975;
Altheide, 1976; Tuchman, 1978) focused on newsrisgdion
construction. Since then, a number of studies liavesed on
how media workers and their employers, as well as
organisational structures and society itself, affeedia content
(Fishman, 1980; Reese, 1993; Shoemaker & Reesel, 199
1996). Several researchers (e.g. Engwall, 1978mayee,
1980; Shoemaker & Reese, 1991, 1996, p. 138), &éeamined
related questions, such as the following: How agawisations
structured? How do they differ from (or resemblagte other?
How is authority exercised within them? What diéiece do
these factors make to media content? Works of Ep&i&74),
Tuchman (1978) Schlesinger (1978), Tremayne (1980),
Tunstall (1971), Hetherington (1985), Gans (1988)icson,
et.al. (1987) have emphasized the influence of resgéional
elements inside the news organisation, the ownmty and
their goals in shaping the final product.

The social organisation framework combines bothpbidtical
economy and cultural approaches to explain theiénites on
news content. The advantages of the social ordaoisa
framework is that it highlights journalistic prams, routines
and organisational procedures that govern the dailiyities of
journalists in selecting, gathering and writing Bewrhis
approach includes an examination of the day-to+taysroom
operations. However, the weakness of the sociadnisgtion
framework is the limitations of this micro-level imivestigation.
This level of analysis alone cannot help the redear to
observe the factors that are outside the newsroonthe

© 2008 Kathmandu University, Nepal. http://iwww.ku.edu.np



Bodhi: An Interdisciplinary Journal2 (1) 165
‘cultural air' of the society in which the journsii works.
Therefore, a combination of the cultural approactd dahe
political economy approach has been suggested \ter dhis
weakness.
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